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INSTITUTE

Specialization

Semester Completed In Timeline for 2021 Admits

DIGITAL MEDIA STRATEGY
Prerequisites/Co-Requisit ADV 1300 Survey of Advertising (IIC Breadth) ) .
p o Spring 2021 (or prior;
for Admission ADV 1331 Digital Media Landscapes pring (orprion)
Required Introductory Courses . APPLY TO MAJOR
(May be taken prior 0 or afer admission) _ ADV 1521 (CA Breadh) and ADY 13 _ Spring 2021
ADV 1360 Creative Production **
The Foundation ADV 2302 Advertising, Society & Ethics (DH&FA) Fall 2021
(first fall after admission) ADV 2332 Digital Media Strategy 1
ADV 3304 Advertising Research
The Practice ADV 2301 Consumer Behavior***
(first spring after admission) ADV 330? Advertising M,ed'? Spring 2022
ADV 3305 Business Communication****
ADV 3332 Digital Media Strategy 2
The Application ADV 4106 Professional Seminar
(second fall after admission) Elective 1 (Suggested: ADV 2322 Digital & Mobile Adv. Fall 2022
Elective 2 (Suggested: ADV 3333: Media Measurements &
Metrics)
Capstone t ADV 4399 Advertising Campaigns Spring 2023
rin
(second spring after admission) lective 3 (Suggested: ADV 4333- Topics in Digital Media Mktg pring
NOTES
*Sti doubl ajoring in i ing can use MKTG 3340 Fundamentals of Marketing
** ADV 1360 Creative Production can be taken earlier (no pre-req). CCPA 4338 can be taken for this class.
**Stud double joring in Busii /Marketing can use MKTG 3343 Consumer Behavior
PG double 3joring in Busil /Marketing can use BLI 3302 Business Communications and Leader Development
C in The F dation, The Practice, The Application and Cay must be taken in the semester indicated to finish the curriculum in 2 years

1 Transfer students/select upper classmen will have an opportunity to complete The Application + Capstone semesters concurrently to finish the curriculum in 1.5 years
Admitted students wishing to spread the coursework out over 3 years (5 or 6 semesters) can explore this option with TAl
It is recommended that Creative Specialization students take ADV 2301 Consumer Behavior earlier in their path.



