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SOCIOLOGY 
www.smu.edu/sociology 

Associate Professor Sheri Kunovich, Chair, Markets and Culture Director 

Professor: Anthony Cortese. Associate Professor: Anne E. Lincoln. Assistant 
Professor: Matthew R. Keller. Senior Lecturer: Debra Branch. Lecturers: Nancy 
Campbell-Jeffrey, Leslie DeArman. Emeritus Professors: Richard Hawkins, Linda 
Brewster Stearns. 

General Information 

The sociology curriculum includes courses on research design, data analysis and 
social theory, as well courses on developing an understanding of domestic and inter-
national social conditions. In today’s information society, these skills give sociology 
majors a competitive advantage in fields that rely heavily upon social research,  
including fields as market research, public administration, policy analysis, social 
work, nonprofit management and education. 

Sociology majors entering the business world often work in marketing research, 
human resources, personnel management, industrial relations, public relations or 
sales, while sociology majors entering human services often work with youths at risk, 
the elderly or people experiencing problems related to poverty or substance abuse. 
In the government sector, sociology majors often work in policy analysis, program 
evaluation or urban planning. 

The Department of Sociology offers three majors and one minor. Students are not 
permitted to pursue both a B.A. and B.S. in sociology but may pursue the combina-
tion of a markets and culture major and either the B.A. or B.S. in sociology. Students 
who combine a markets and culture major with the B.A. or B.S. in sociology may 
double count up to 15 hours of course credit between these programs. SOCI 3311, 
3312 will automatically be included, as well as three additional courses as deter-
mined by the order in which the course work is completed.  

Students must receive at least a C- in all classes counting toward the majors. Soci-
ology and markets and culture majors may only apply six hours of transfer credit or 
SMU Abroad courses toward either the B.A. or the B.S. in sociology or the B.A. in 
markets and culture. Students wanting credit toward the major should seek pre-
approval of transfer or study abroad courses. 

Bachelor of Arts With a Major in Sociology 

Prior to declaring a sociology major, students must complete SOCI 1300 with a 
grade of C or better. STAT 2301 or 2331 is recommended but is not applied toward 
the B.A. Only one independent study course (SOCI 4393 or 4396) may be taken for a 
grade and applied toward the major. General internship courses (SOCI 4398) may 
only be taken on a pass/fail basis, and will not be counted toward the major. 

Requirements for the Major Credit Hours 

Core Courses   12 
 SOCI 1300, 3311, 3312, and 4313 or 4314  
Electives   21 
 Four additional courses at the 2000 or 3000 level 
 Three additional courses at the 4000 level  

   33 
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Bachelor of Science With a Major in Sociology 
The B.S. degree provides a more rigorous curriculum in social science research and 
analytic writing, and a solid foundation for graduate study or professional school. 
Prior to declaring a sociology major, students must complete SOCI 1300 with a 
grade of C or better. Only one independent study course (SOCI 4393 or 4396) may 
be taken for a grade and applied toward the major. General internship courses (SOCI 
4398) may only be taken on a pass/fail basis, and will not be counted toward the  
major. 

Requirements for the Major Credit Hours 

Core Courses   18 
 SOCI 1300, 3311, 3312, 4313, 4314
 STAT 2301 or 2331  

Electives   18 
 Three additional courses at the 2000 or 3000 level
 Three additional courses at the 4000 level  

   36 

Bachelor of Arts With a Major in Markets and Culture 

The B.A. in markets and culture provides students the opportunity to learn about the 
world’s marketplaces from an interdisciplinary vantage in the social sciences. Stu-
dents receive a firm grounding in the economic principles of markets, the values and 
history of commerce, the social bases of economic behavior, and business concepts 
and practices while gaining an understanding of the multiple institutions and cul-
tures that shape the world’s markets. 

Prior to declaring a major in markets and culture, students must achieve a grade 
of C or better in SOCI 2377. Students are encouraged to choose their electives using 
one of the three areas of specialization presented below. Markets and culture majors 
may only double count six hours from a second major. General internship courses 
(SOCI 4379) may only be taken on a pass/fail basis and they will not be counted 
toward the major. 

Students are also permitted to petition to include specific courses that broaden 
their knowledge of a particular region or country from disciplines such as history, 
English and world languages. Pure language courses at the 3000 level will not be 
approved while 4000-level courses that involve literature, applications or business 
skills will be approved. Relevant study abroad courses may also be petitioned for 
approval. 

Requirements for the Major Credit Hours 

Core Courses   30 
 ACCT 2301 Fundamentals of Accounting I
 ECO 3355 Money and Banking  
  or FINA 3330 Money and Capital Markets 
 ENGL 2302 Business Writing 
  or BLI 3302 Business Communications and Leader  
   Development 
 SOCI 2377 Introduction to Markets and Culture 
 SOCI 3311 Social Science Research Methods 
 SOCI 3312 Database Methods and Analysis 
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Requirements for the Major (continued) Credit Hours 

Core Courses (continued)  
 SOCI 3340 Global Society
 SOCI 3377 Organizations and Their Environment 
 SOCI 4377 Contemporary Markets and Culture 
  or SOCI 4384 Sociology of Innovation: Knowledge,  
   Technology, and Institutions 
  or SOCI 4385 Environmental Sociology 
 STAT 2301 Statistics for Modern Business Decisions  
  or STAT 2331 Introduction to Statistical Methods 
  or ITOM 2305 Managerial Statistics 

 

Electives (from one or more of the following groups)    12 

 Management, Business Strategy and Organizations  
  ANTH 3344 Cultural Aspects of Business
  COMM 3321 Communication in Global Contexts 
  ECO 3301 Price Theory (Intermediate Microeconomics) 
  ECO 3302 National Income and Employment  
   (Intermediate Macroeconomics) 
  ECO 4351 Labor Economics  
  ECO 4368 Foundations of Financial Economics 
  ECO 5365 Public Finance 
  MKTG 3310 Marketing Concepts 
  MKTG 3340 Fundamentals of Marketing 
  MNO 3310 Management Concepts 
  MNO 3370 Management 
  PLSC 3320 Principles of Public Policy 
  PLSC 3382 International Organizations: Global and 
    Regional 
  PLSC 3390 Negotiating International Trade 
  PLSC 4329 The Politics of Economic Policy 
  PSYC 3365 Organizational Psychology 
  SOCI 3321 Nonprofit Organizations: Conceptual Primer 
  STRA 5370 Strategic Management in a Global Economy 

 

 Political Economy, Inequality and Development  
  ANTH 4303 Political Economy of Health
  ANTH 4384 Global Issues and Development: An Overview 
  ECO 4357 International Trade 
  ECO 4358 International Macroeconomic Theory and Policy
  ECO 4365 State and Local Government 
  ECO 4366 Economics of the Public Sector 
  ECO 5360 Economic Development 
  PLSC 3389 International Political Economy 
  PLSC 4353 Political Economy of East Asia 
  PLSC 4355 Comparative Political Economy of  
   Industrialized Democracies 
  PLSC 4356 Latin American Political Economy 
  SOCI 3335 Political Sociology 
  SOCI 4373 Class, Race, and Gender Inequalities 
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Requirements for the Major (continued) Credit Hours 

Electives (continued)  

 Consumers and Markets in Historical and Cultural Contexts  
  ADV 4317 Consumer Behavior
  ANTH 3310 Gender and Sex Roles: A Global Perspective 
  ANTH 3314 Peoples of Africa 
  ANTH 3327 Culture Change and Globalization: Social 
    Science Perspectives 
  ANTH 3336 Gender/Globalization: Cultural/Ethical Issues
  ANTH 3350 Good Eats and Forbidden Flesh: Culture, 
   Food, and the Global Grocery Market 
  ANTH 3354 Latin America: People, Places, and Power 
  ANTH 3361 Language in Culture and Society 
  COMM 3342 Race/Identity Construction: Global Contexts 
  HIST 3327 Women in American History, 1900–Present 
  HIST 3364 Consumer Culture in the U.S., 1770–1990 
  PLSC 4354 The Third World and North-South Relations 
  PLSC 4391 NAFTA and Free Trade in the Americas 
  RELI 3365 Understanding the Self: East and West 
  RELI 3366 Magic, Myth, and Religion Across Cultures 
  SOCI 3345 Construction of Social Identities in the Media 
  SOCI 4340 Sociology of Culture 
  SOCI 4372 Wealth and Consumption 

 

    42 
Departmental Distinction 

The department offers graduation with distinction  to majors of high academic 
achievement. Interested students with a minimum 3.000 overall GPA and a 3.500 
GPA in the major may consult with the director of undergraduate study for admis-
sion to the distinction track. If the director determines that the student has satisfied 
the requirements, the student may then contact a departmental faculty member to 
request direction of the distinction paper. The candidate’s distinction paper must be 
a substantial piece of independent and original research. The research will be pre-
sented and evaluated by a distinction committee comprised of at least two faculty 
members. Upon positive recommendation from this committee, the student will be 
awarded graduation with distinction. Criteria for graduating with departmental 
distinction include the following: 

● A minimum 3.000 overall GPA at graduation. 
● A minimum 3.500 GPA in required courses for the major. 
● A minimum grade of A- in SOCI 4396. 

Minor in Sociology 
Markets and culture majors who want to minor in sociology will be allowed to dou-
ble count up to six hours, specifically SOCI 3311 and 3340. 

Requirements for the Minor Credit Hours 

SOCI 1300 and one from SOCI 3311, 3312, 4313, or 4314   6 

Three additional courses at the 2000 level or above   9 

    15 
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The Courses (SOCI) 
SOCI 1300 (3). INTRODUCTION TO SOCIOLOGY. This course presents the sociological 
approach to understanding human behavior. Sociology considers how particular life experienc-
es, attitudes, and values are shaped by membership in ascribed and achieved social categories 
such as social class, race/ethnicity, sex, sexuality, and nationality. Prerequisite: First-year, 
sophomore, or junior standing only. 

SOCI 2180 (1). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.A. or B.S. in sociology or the B.A. 
in markets and culture. 

SOCI 2280 (2). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.A. or B.S. in sociology or the B.A. 
in markets and culture. 

SOCI 2300 (3). SOCIAL PROBLEMS. Examines social problems within the contexts of their 
particular societies and cultures; how a social problem is defined; and how solutions are shaped 
by politics, corporations, media interests, and social movements. Prerequisite: First-year, 
sophomore, or junior standing only. 

SOCI 2310 (3). SOCIOLOGY AT WORK IN THE COMMUNITY. Explores the unique role that 
nonprofit organizations play in assessing and addressing myriad social problems. Examines 
academic and practical methods through the traditional classroom experience and frequent 
agency visits. 

SOCI 2377 (3). INTRODUCTION TO MARKETS AND CULTURE. General introduction to 
economic sociology, examining the effects of culture and social relations on shaping production, 
distribution, and consumption in domestic and global markets. Prerequisite: First-year, soph-
omore, or junior standing only. 

SOCI 2380 (3). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.A. or B.S. in sociology or the B.A. 
in markets and culture. 

SOCI 3180 (1). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.A. or B.S. in sociology or the B.A. 
in markets and culture. 

SOCI 3280 (2). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.A. or B.S. in sociology or the B.A. 
in markets and culture. 

SOCI 3301/CFB 3301/ANTH 3301 (3). HEALTH, HEALING, AND ETHICS: CROSS-
CULTURAL PERSPECTIVES ON SICKNESS AND SOCIETY. A cross-cultural exploration of 
cultures and organization of medical systems, economic development and the global exporta-
tion of biomedicine, and ethical dilemmas associated with medical technologies and global 
disparities in health. 

SOCI 3305/ETST 2301/CFA 3310 (3). INTRODUCTION TO RACE AND ETHNICITY IN 
THE UNITED STATES. An interdisciplinary seminar designed to introduce the analysis of race 
and ethnicity in the United States. Topics include inequality, residential segregation, immigra-
tion, and ethics. 

SOCI 3311 (3). SOCIAL SCIENCE RESEARCH METHODS. Introduces qualitative and quanti-
tative research methods used by sociologists. Students learn how to design, conduct, and report 
research in an ethical, clear, and concise manner. Assignments provide hands-on experience 
using and collecting data for social science research. This is the first course in the research 
methods sequence. Prerequisite: Sociology majors, markets and culture majors, or sociology 
minors only. 

SOCI 3312 (3). DATABASE METHODS AND ANALYSIS. Focuses on data analysis of existing 
data commonly used for economic and social scientific purposes (e.g., U.S. Census, General 
Social Survey, World Bank) and the construction of new data from multiple sources. Reviews 
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basic quantitative research methodology, descriptive and inferential statistics, data reduction 
and management techniques, and the interpretation of statistics in applied social research. 
Students become adept at using multiple database programs (e.g., Excel, SPSS, SAS). This is the 
second course in the research methods sequence. Prerequisites: Sociology majors, markets and 
culture majors, or sociology minors only; C- or better in SOCI 3311. 

SOCI 3320/RELI 3310 (3). THE SOCIAL-SCIENTIFIC STUDY OF RELIGION. An introduc-
tion to scientific ways of thinking about the social, cultural, and psychological aspects of reli-
gious life. Attentive to major thinkers and theories dealing with religion in the disciplines of 
anthropology, psychology, sociology, and the social-scientific study of religion. 

SOCI 3321 (3). NONPROFIT ORGANIZATIONS: CONCEPTUAL PRIMER. Explores the 
nonprofit sector and relevant topics such as nonprofit history, theories, management, and 
trends, with a focus on strategies for improving organizations in light of the nonprofit sector’s 
relationship with government and business. Prepares students for their subsequent nonprofit 
internship. 

SOCI 3330 (3). SOCIOLOGICAL PSYCHOLOGY. A focus on the ways that macro-level forces 
and group membership affect individual beliefs, behaviors, and well-being. The course begins 
with the rich tradition of symbolic interactionist theories and transitions into the contemporary 
uses of these theoretical perspectives and their continued influence on contemporary research 
upon the effects of social institutions on individual attitudes, beliefs, and behaviors. 

SOCI 3335 (3). POLITICAL SOCIOLOGY. Covers political movements, the impact of politics 
on other institutions in America, issues of power and control, and global issues of economics 
and political power. Prerequisites: SOCI 1300 or 2300, SOCI 3311 or 3312, and sophomore 
standing or above. 

SOCI 3340 (3). GLOBAL SOCIETY. Provides students with a sociological orientation to the 
evolving interconnectedness among societies, nation-states, cultures, economies, and individu-
als around the globe. 

SOCI 3345 (3). CONSTRUCTION OF SOCIAL IDENTITIES IN THE MEDIA. Provides a 
broad historical and contemporary background to the study of media representations of groups 
in society. Particular attention is paid to how gender, race, sexuality, and social class are con-
structed in visual and print media. 

SOCI 3350/CFB 3350/WL 3302/COMM 3302 (3). ETHNOVIOLENCE: INTERDISCIPLI-
NARY PERSPECTIVES. An introduction to ethnoviolence (violence or the threat of violence 
based on one’s race, ethnicity, religion, gender, or sexual orientation) from a comparative, 
global, and critical framework that synthesizes sociology, colonial studies, and communications, 
as well as ethnic, religious, historical, and gender studies. 

SOCI 3351 (3). MARRIAGE AND FAMILY. Examines the relationship between social struc-
ture and the family by considering the historical development of the family, variations in fami-
lies, and current issues and changes affecting the family. 

SOCI 3355 (3). VIOLENCE IN THE AMERICAN HOME. Topics include domestic violence, 
conflict over child custody in divorce, incest and child abuse, neglect, and failure to support the 
changing family in America. Intergenerational issues and problems are also addressed. 

SOCI 3360 (3). LAW AND SOCIETY. A broad overview of the history and functions of Ameri-
can major legal institutions and their relationship to American culture and social structure. 

SOCI 3363 (3). CRIME AND DELINQUENCY. Explores U.S. crime problems from a sociologi-
cal perspective, including impacts of inequality, crime patterns, theories of criminal behavior, 
and prevention of crime. 

SOCI 3368/ANTH 3368 (3). URBAN LIFE: A CROSS-CULTURAL PERSPECTIVE. An intro-
duction to urban life and culture around the world, including how to study cities, who inhabits 
cities, and the special features of city places and spaces. 

SOCI 3370 (3). MINORITY-DOMINANT RELATIONS. The nature, origins, and consequences 
of relationships between unequal groups; U.S. and other societies are compared. 

SOCI 3371 (3). SOCIOLOGY OF GENDER. This course examines the social and cultural 
construction of gender within relationships, friendships, families, schools, the media, and the 
workplace. It also explores the intersection of gender with race, ethnicity, social class, and 
sexuality. 
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SOCI 3377 (3). ORGANIZATIONS AND THEIR ENVIRONMENTS. Explores theories of 
organizations and relationships between organizations and their environments, and applies 
these theories to the analysis of real-world organization activities. Sociology or markets and 
culture majors only. 

SOCI 3380 (3). SMU ABROAD: SOCIOLOGY. Courses offered in SMU-approved international 
programs. Prior departmental approval required. May be repeated for credit under different 
subtitle. Maximum of 6 credit hours permissible toward the B.S. in sociology 

SOCI 4093 (0). UNDERGRADUATE FULL-TIME STATUS. Noncredit-bearing course with no 
tuition. 

SOCI 4179 (1). MARKETS AND CULTURE INTERNSHIP. Students arrange for part-time jobs 
in fields of interest to markets and culture and relate their experiences to their academic curric-
ulum through written organizational analyses under the guidance of an approved departmental 
faculty sponsor. Students apply for permission to enroll. Graded on a pass/fail basis only. 
Prerequisites: Sociology or markets and culture major, and sophomore standing or above. 

SOCI 4193 (1). INDIVIDUAL RESEARCH. Students develop an independent research project 
under the guidance of a department faculty sponsor, culminating in a written report. Prerequi-
sites: C- or better in SOCI 3311, 3312; sociology or markets and culture major; and instructor 
consent. 

SOCI 4198 (1). SOCIOLOGICAL INTERNSHIP. Students arrange for part-time jobs in fields 
of interest to sociology and relate their experiences to their academic curriculum through writ-
ten organizational analyses under the guidance of an approved departmental faculty sponsor. 
Students apply for permission to enroll. Graded on a pass/fail basis only. Prerequisites: Sociol-
ogy or markets and culture major, and sophomore standing or above. 

SOCI 4279 (2). MARKETS AND CULTURE INTERNSHIP. Students arrange for part-time jobs 
in fields of interest to markets and culture and relate their experiences to their academic curric-
ulum through written organizational analyses under the guidance of an approved departmental 
faculty sponsor. Students apply for permission to enroll. Graded on a pass/fail basis only. 
Prerequisites: Sociology or markets and culture major, and sophomore standing or above. 

SOCI 4293 (2). INDIVIDUAL RESEARCH. Students develop an independent research project 
under the guidance of a department faculty sponsor, culminating in a written report. Prerequi-
sites: C- or better in SOCI 3311, 3312; sociology or markets and culture major; and instructor 
consent. 

SOCI 4298 (2). SOCIOLOGICAL INTERNSHIP. Students arrange for part-time jobs in fields 
of interest to sociology and relate their experiences to their academic curriculum through writ-
ten organizational analyses under the guidance of an approved departmental faculty sponsor. 
Students apply for permission to enroll. Graded on a pass/fail basis only. Prerequisites: Sociol-
ogy or markets and culture major, and sophomore standing or above. 

SOCI 4313 (3). THE SOCIOLOGICAL TRADITION. Introduction to theories of 19th- and 
early 20th-century sociologists. Prerequisites: Sociology major or sociology minor, and sopho-
more standing or above. 

SOCI 4314 (3). CONTEMPORARY SOCIOLOGICAL THEORY. Surveys recent trends in socio-
logical theory. Prerequisites: Sociology major or sociology minor, and sophomore standing or 
above. 

SOCI 4335 (3). SOCIAL MOVEMENTS AND COLLECTIVE BEHAVIOR. The nature, causes, 
and consequences of social movements and collective behavior (e.g., crowds, riots, fads, public 
opinion, social movements, and revolution). Prerequisites: SOCI 1300 and sophomore standing 
or above. 

SOCI 4340 (3). SOCIOLOGY OF CULTURE. Provides an overview of the sociological study of 
culture, focusing on the ways language, artifacts, ideas, identities, and narratives construct 
social reality. Prerequisite: Markets and culture major, sociology major, or sociology minor. 

SOCI 4363 (3). THE ADMINISTRATION OF JUSTICE. Examination of law enforcement and 
criminal court systems, as well as the ideal of justice and public policy. Prerequisites: SOCI 
1300 and sophomore standing or above. 

SOCI 4364 (3). CORRECTIONAL SYSTEMS. The history of punishment, adjustment to incar-
ceration, comparison of prisons for men and women, and constitutional issues of criminal 
punishment. Prerequisites: SOCI 1300 and sophomore standing and above. 
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SOCI 4366 (3). DEVIANT BEHAVIOR. Explores causes and consequences of deviant behavior 
and evaluates leading theories. Prerequisites: SOCI 1300 and sophomore standing or above. 

SOCI 4372 (3). WEALTH AND CONSUMPTION. Focuses on how group membership (e.g., 
race, social class) and societal forces (e.g., economic development) affect spending and savings 
patterns, with particular attention to sociological theories of consumption. Prerequisites: SOCI 
3311 or 3312 and markets and culture major, sociology major, or sociology minor. 

SOCI 4373 (3). CLASS, RACE, AND GENDER INEQUALITIES. Explores the causes and 
consequences of the unequal distribution of power, prestige, and opportunity within society. 
Prerequisites: SOCI 3311 or 3312 and markets and culture major, sociology major, or sociology 
minor. 

SOCI 4374 (3). SOCIAL CHANGE. Review of major social change theories emphasizing tech-
nology, modernization, and social power. Also, the impact of change on individuals and institu-
tions, and possible solutions to resulting problems. Prerequisites: SOCI 1300 and sophomore 
standing or above. 

SOCI 4377 (3). CONTEMPORARY MARKETS AND CULTURE. Capstone course that applies 
knowledge acquired in core markets and culture courses to develop critical understanding of the 
social, economic, technological, and political forces shaping current global markets. Prerequi-
sites: SOCI 3311 or 3312, C- or better in SOCI 3377, and markets and culture major. 

SOCI 4379 (3). MARKETS AND CULTURE INTERNSHIP. Students arrange for part-time jobs 
in fields of interest to markets and culture and relate their experiences to their academic curric-
ulum through written organizational analyses under the guidance of an approved departmental 
faculty sponsor. Students apply for permission to enroll. Graded on a pass/fail basis only. 
Prerequisites: Sociology or markets and culture major, and sophomore standing or above. 

SOCI 4384 (3). SOCIOLOGY OF INNOVATION: KNOWLEDGE, TECHNOLOGY, AND  
INSTITUTIONS. Examines the social, organizational, and institutional bases of the develop-
ment and diffusion of innovations, focusing on dynamics of and debates concerning the genera-
tion of new knowledge and novel technologies. Markets and culture majors or sociology majors 
and minors only. 

SOCI 4385 (3). ENVIRONMENTAL SOCIOLOGY. Capstone course that examines the rela-
tionships among society, culture, economy, and the environment. Prerequisites: SOCI 3311 or 
3312 and markets and culture major, sociology major, or sociology minor. 

SOCI 4393 (3). INDIVIDUAL RESEARCH. Students develop an independent research project 
under the guidance of a department faculty sponsor, culminating in a written report. Prerequi-
sites: C- or better in SOCI 3311, 3312; sociology or markets and culture major; and instructor 
consent. 

SOCI 4396 (3). INDIVIDUAL RESEARCH FOR DISTINCTION. Students develop a substan-
tial piece of independent and original research for graduation with distinction. Prerequisites: 
Minimum overall GPA of 3.000, minimum major GPA of 3.500, SOCI 3311 and 3312, sociology 
or markets and culture major, and junior standing or above. 

SOCI 4398 (3). SOCIOLOGICAL INTERNSHIP. Students arrange for part-time jobs in fields 
of interest to sociology and relate their experiences to their academic curriculum through writ-
ten organizational analyses under the guidance of an approved departmental faculty sponsor. 
Students apply for permission to enroll. Graded on a pass/fail basis only. Prerequisites: Sociol-
ogy or markets and culture major, and sophomore standing or above. 

SOCI 4399 (3). SPECIAL TOPICS: SOCIOLOGY SEMINAR. Seminar on selected sociological 
areas. May be repeated for credit if topics differ. 

SOCI 4401 (4). WASHINGTON TERM. Intensive study of domestic and international econom-
ic, political, and social institutions. Includes a 4-hour research project (SOCI 4401), a 4-hour 
internship (SOCI 4402), and an 8-hour seminar (SOCI 4403, 4404). Prerequisites: Two courses 
in the markets and culture major, sociology major, or sociology minor (at least one at the upper 
level) that are relevant to the selected program, and permission of department chair. Available 
for markets and culture majors or sociology majors and minors. 

SOCI 4402 (4). WASHINGTON TERM. Intensive study of domestic and international econom-
ic, political, and social institutions. Includes a 4-hour research project (SOCI 4401), a 4-hour 
internship (SOCI 4402), and an 8-hour seminar (SOCI 4403, 4404). Prerequisites: Two courses 
in the markets and culture major, sociology major, or sociology minor (at least one at the upper 
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level) that are relevant to the selected program, and permission of department chair. Available 
for markets and culture majors or sociology majors and minors. 

SOCI 4403 (4). WASHINGTON TERM. Intensive study of domestic and international econom-
ic, political, and social institutions. Includes a 4-hour research project (SOCI 4401), a 4-hour 
internship (SOCI 4402), and an 8-hour seminar (SOCI 4403, 4404). Prerequisites: Two courses 
in the markets and culture major, sociology major, or sociology minor (at least one at the upper 
level) that are relevant to the selected program, and permission of department chair. Available 
for markets and culture majors or sociology majors and minors. 

SOCI 4404 (4). WASHINGTON TERM. Intensive study of domestic and international econom-
ic, political, and social institutions. Includes a 4-hour research project (SOCI 4401), a 4-hour 
internship (SOCI 4402), and an 8-hour seminar (SOCI 4403, 4404). Prerequisites: Two courses 
in the markets and culture major, sociology major, or sociology minor (at least one at the upper 
level) that are relevant to the selected program, and permission of department chair. Available 
for markets and culture majors or sociology majors and minors. 
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