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SOUTHERN METHODIST UNIVERSITY

AT A GLANCE COX SCHOOL OF BUSINESS

SMU’s Cox School of Business is consistently ranked as one of the top business
schools in the world. The school’s location in the heart of an international business
center, exceptional faculty, and strong reputation give our graduates an advantage.

BACHELOR OF BUSINESS ADMINISTRATION (BBA) CURRICULUM

The BBA curriculum provides a broad foundation in business fundamentals plus in-
depth coursework in a student’s major. Faculty combine industry experience with
academic research so our students have an education that is both academically
rigorous and relevant to their future.

The following are the Business Core courses required for all business majors:

e Introduction to Financial Accounting * Management of Organizations

e Introduction to Managerial ¢ Business Statistics
Accounting e Business Communication &
e Information Systems for Management Leadership
* Financial Management e Intro to Legal Environment and Ethics
e Operations Management e Fundamentals of Marketing

* Strategic Management in a Global Economy or
Entrepreneurship: Starting a Business

In addition to completing the Business Core, BBA students select one of seven
majors in the Cox School of Business:

Accounting Finance Financial Consulting
General Business Management Marketing Real Estate Finance

Each Cox academic department is actively involved in exciting research that combines academic learning and real business experience.
Accounting students may choose to spend part of their senior year working in a full-time internship with a CPA firm in Dallas or elsewhere.
In a senior level Finance course, our students learn about how hedge funds manage money, use data to implement trading strategies and
listen to portfolio managers who serve as frequent guest speakers. Also, our Marketing students have worked with clients such as Fox
Sports Network, the Dallas Stars, and Subaru of America, to develop regional and national marketing campaigns.

Students can also add one of three concentrations: Energy Management, Entrepreneurship or Risk Management & Insurance. Students
not majoring in business can pursue one of two minors in business offered.

“During my internship with Deloitte China’s
consulting practice I found that the Cox School
provided me with the fundamental tools and

“We provide immersive, hands-on learning
opportunities that cannot be duplicated in a
traditional classroom setting.”

Judy Foxman

skills necessary to perform and meet client Senior Lecturer in Marketing

expectations.”
Mark Yang

Junior, Management major
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