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The following are updates to the 2016-2017 Undergraduate 

Catalog. 

 

Credit by Examination (page 23) 

Examinations Administered in High School 

SMU grants credit and placement for scores of 4 or 5 on most Advanced Placement 

examinations taken in high school (see table below). Credit will be awarded only for 

exams taken while in high school. Students may not receive credit for an AP exam, 

an International Baccalaureate exam and a college course covering the same subject 

matter; i.e., the course equivalency will only be awarded once. Credit by examination 

granted at SMU is considered resident credit. 

An official copy of test results must be sent from the testing agency to the Univer-

sity Registrar’s Office for credit. To facilitate advising and enrollment, students 

should submit their official scores no later than the first day of class. 

 AP Examination Scores Credits  Course(s) Credited 

American History   4, 5  6 hrs HIST 2311, 2312 

Art   4, 5  3 hrs 
ASDR/ASPH/ASPT 1300 
 (student’s choice) 

Art History   4, 5  6 hrs ARHS 1303, 1304 

Biology   4, 5  8 hrs BIOL 1401, 1402 

Chemistry   4, 5  4 hrs CHEM 1303/1113 

Computer Science A, AB   4, 5  3 hrs CSE 1341 

Economics: 

  Macro   4, 5  3 hrs ECO 1312 

  Micro   4, 5  3 hrs ECO 1311/PREX 4002 

English Lng/C or Lit/C   4, 5  6 hrs DISC 1311, 1312 

Environmental  
  Science 

  4, 5  3 hrs GEOL 1315 

European History   4, 5  6 hrs HIST 2365, 2366 

Government: 

  American   4, 5  3 hrs PLSC 1320 

  Comparative   4, 5  3 hrs PLSC 1340 

Human Geography   4, 5  3 hrs HUM 10XX (3 hours) 

Languages (Lng or Lit): 

  Chinese Lng/Culture   4, 5  16 hrs CHIN 1401, 1402, 2401, 2402 

  French   4, 5  16 hrs FREN 1401, 1402, 2401, 2455 

  German   4, 5  14 hrs GERM 1401, 1402, 2311, 2312 

  Italian   4, 5  16 hrs ITAL 1401, 1402, 2401, 2402 

  Japanese Lng/Culture   4, 5  16 hrs JAPN 1401, 1402, 2401, 2402 

  Latin   4, 5  14 hrs LATN 1401, 1402, 2311, 2312 

  Spanish   4, 5  15 hrs SPAN 1401, 1402, 2401, 2302 

AP Examination (cont’d) Scores Credits  Course(s) Credited 



Mathematics: 

  Calculus AB   4, 5  3 hrs MATH 1337 

  Calculus BC 
3 if AB sub-
score of 4 

 3 hrs MATH 1337 

  Calculus BC   4, 5  6 hrs MATH 1337, 1338 

Music Theory   4, 5  6 hrs FETC 10XX (6 hours) 

Physics: 

  Physics 1   4, 5  3 hrs SCI 10XX (3 hours) 

  Physics 2   4, 5  3 hrs SCI 10YY (3 hours) 

  Physics C (Mech)   4,5   3 hrs PHYS 1303 

  Physics C (E&M)   4,5   3 hrs PHYS 1304 

Psychology   4, 5  3 hrs PSYC 1300 

Statistics   4, 5  3 hrs STAT 2331 

World History   4, 5  3 hrs HUM 10YY (3 hours) 

Notes 

● AP credit in the sciences may be used to satisfy the Science and Engineering 

breadth requirement of the University Curriculum. The UC’s Natural and Applied 

Science depth requirement must be satisfied through coursework at SMU or 

through transfer credit of a science course with lab from an accredited college or 

university. 

● Physics does not award placement credit for labs. 

● Duplicate credit is not allowed toward an SMU degree. Students who enroll in 

classes that duplicate Advanced Placement, International Baccalaureate or other 

test credit awards will lose these credits after the fifth day of the term. Once credit 

is revoked, it may not be awarded again. Students must report any credit by exam 

no later than the end of their first term of enrollment.



SOCIOLOGY 

www.smu.edu/sociology 

Bachelor of Arts With a Major in Markets and Culture (Page 280) 

The B.A. in markets and culture provides students the opportunity to learn about the 

world’s marketplaces from an interdisciplinary vantage in the social sciences. Stu-

dents receive a firm grounding in the economic principles of markets, the values and 

history of commerce, the social bases of economic behavior, and business concepts 

and practices while gaining an understanding of the multiple institutions and cul-

tures that shape the world’s markets. 

Prior to declaring a major in markets and culture, students must achieve a grade 

of C or better in SOCI 2377. Students must receive at least a C- in all remaining 

required courses and meet a minimum GPA of 2.000 in all courses counted toward 

the major. Students are encouraged to choose their electives using one of the three 

areas of specialization presented below. Students who earn a second major in Span-

ish, German, French, or World Languages will automatically satisfy the elective 

requirements for the MKCL major. Students who earn a minor in languages where 

there is no option for a major at SMU will automatically satisfy the elective require-

ments for the MKCL major. General internship courses (SOCI 4179, 4279, 4379) 

may only be taken on a pass/fail basis and they will not be counted toward the ma-

jor. 

Students are also permitted to petition to include specific courses that broaden 

their knowledge of global society or of a particular region or country from disciplines 

such as history, English and world languages. Relevant study abroad courses may 

also be petitioned for approval. Students interested in the management, business 

strategy and organizations elective concentration are encouraged to consider com-

pleting the Cox minor in business. 

Requirements for the Major Credit Hours 

Core Courses   30 

 SOCI 2377 Introduction to Markets and Culture 
 One from the following: 
  SOCI 3376 Sociology of Work 
  SOCI 3377 Organizations and Their Environment 
 One from the following: 
  SOCI 4377 Economic Sociology 
  SOCI 4384 Sociology of Innovation: Knowledge,  
   Technology, and Institutions 
  SOCI 4376 Social Organization of Professional Work 
 ENGL 2302 Business Writing 
  or SOCI 4351 Nonprofit Fundraising and Grant Writing 
  or BLI 3302 Business Communications/Leader Develop-
   ment (Cox majors only) 
 ACCT 2301 Fundamentals of Accounting I 
  or ACCT 2310 Accounting Concepts 
 One from the following: 
  ECO 3355 Money and Banking 
  FINA 3310 Finance Concepts 
  FINA 3330 Money and Capital Markets (Cox majors only) 
 

 

http://www.smu.edu/sociology


Requirements for the Major (continued) Credit Hours 

 One from the following: 
  STAT 2301 Statistics for Modern Business Decisions  
  STAT 2331 Introduction to Statistical Methods 
  ITOM 2305 Managerial Statistics (Cox pre-majors and 
   majors only) 
  ITOM 3310 Business Processes and Decisions (Cox majors 
   only)  

 SOCI 3311 Social Science Research Methods 
 SOCI 3312 Database Methods and Analysis 
 One from the following: 
  SOCI 3340 Global Society 
  SOCI 3368 Global Urbanism 

 

Electives (from one or more of the following groups)    12 

 Management, Business Strategy, and Organizations  

  ANTH 3344 Cultural Aspects of Business 
  BL 3310 Legal Perspectives and Business law 
  BUSE 2301 Lifecycle Economics 

  BUSE 3310 Markets and Freedom 
  CISB 2388 Entrepreneurship Concepts 
  COMM 3321 Communication in Global Contexts 
  ECO 3301 Price Theory (Intermediate Microeconomics) 
  ECO 3302 National Income and Employment (Intermediate 
   Macroeconomics) 
  ECO 4351 Labor Economics  

  ECO 4368 Foundations of Financial Economics 
  ECO 5365 Public Finance 
  FINA 3310 Finance Concepts 
  FINA 3312 Personal Finance 
  MKTG 3310 Marketing Concepts 
  MKTG 3340 Fundamentals of Marketing (Cox majors only) 
  MNO 3310 Management Concepts 
  MNO 3370 Management (Cox majors only) 
  MNO 3373 Negotiations 
  MNO 4371 Leadership and Culture 
  PHIL 1317 Business Ethics 
  PLSC 3320 Principles of Public Policy 
  PLSC 3382 Internat’l Organizations: Global and Regional 
  PLSC 3390 Negotiating International Trade 
  PLSC 4329 The Politics of Economic Policy 
  PSYC 3365 Organizational Psychology 
  SOCI 3321 Nonprofit Organizations: Conceptual Primer 
  STRA 5370 Strategic Management in a Global Economy 

 

 Political Economy, Inequality, and Development  

  ANTH 3385 Sustainable Living 
  ANTH 4303 Political Economy of Health 
  ANTH 4384 Global Issues and Development: An Overview 
  ECO 4357 International Trade 
  ECO 4358 International Macroeconomic Theory and Policy 
  ECO 4365 State and Local Government 
  ECO 4366 Economics of the Public Sector 
  ECO 5360 Economic Development 
  PLSC 3389 International Political Economy 
  PLSC 4353 Political Economy of East Asia 

 



Requirements for the Major (continued)    Credit Hours 

Electives (continued)  

  PLSC 4355 Comparative Political Economy of  
   Industrialized Democracies 
  PLSC 4356 Latin American Political Economy 
  SOCI 3335 Political Sociology 
  SOCI 3340 Global Society 
  SOCI 3368 Global Urbanism: Implosions and Explosions 

  SOCI 3369 U.S. Urbanism: Inclusions/Exclusions 
  SOCI 3372 Contemporary Issues in the American 
   Southwest 
  SOCI 4373 Class, Race, and Gender Inequalities 
  SOCI 4385 Environmental Sociology 
 Consumers and Markets in Historical and Cultural Contexts 

 

  ADV 1341 Marketing Principles of Advertising 
  ADV 2301 Consumer Behavior (Advertising majors and 
   minors only) 
  ANTH 3310 Gender and Sex Roles: A Global Perspective 
  ANTH 3314 Peoples of Africa 
  ANTH 3336 Gender/Globalization: Cultural/Ethical Issues 
  ANTH 3350 Good Eats and Forbidden Flesh: Culture, Food, 
   and the Global Grocery Market 
  ANTH 3354 Latin America: People, Places, and Power 
  ANTH 3361 Language in Culture and Society 
  COMM 3342 Race/Identity Construction in Global Contexts 
  HIST 3327 Women in American History, 1900–Present 
  HIST 3364 Consumer Culture in the U.S., 1770–1990 
  PLSC 4354 The Third World and North–South Relations 
  PLSC 4391 NAFTA and Free Trade in the Americas 

  RELI 3381 Religion, Gender, and Economic Development 
  SOCI 3345 Construction of Social Identities in the Media 
  SOCI 3376 Sociology of Work 
  SOCI 3377 Organizations and Their Environment 
  SOCI 4340 Sociology of Culture 
  SOCI 4372 Wealth and Consumption 

 

    42 

 

 


	Addendum
	Credit by Examination (page 23)
	Examinations Administered in High School

	Sociology
	Bachelor of Arts With a Major in Markets and Culture (Page 280)



