MEADOWS SCHOOL OF THE ARTS

GENERAL INFORMATION

The Meadows School of the Arts educates visionary artists, scholars, and arts and
communication professionals so that they may have a sustainable, transformative
impact on both local and global society.

Founded through the generosity of Algur H. Meadows, his family and the Mead-
ows Foundation, the Meadows School is recognized as one of the nation’s premier
arts schools. It offers intense, specialized education in the communication,
performing and visual arts to arts majors, and provides a rich variety of coursework
for students from other disciplines exploring the arts as part of their liberal arts
education.

In addition to working closely with a nationally renowned faculty, Meadows
students have access to many eminent visiting professors, artists and scholars, as
well as the annual winners of the Meadows Prize. The Meadows School also offers
one of the nation’s finest university complexes for instruction, performance and
exhibition in advertising, art, art history, arts administration, communications,
dance, digital media, film, journalism, music and theatre.

Academic, Performance and Exhibition Spaces

The Owen Arts Center houses the Greer Garson Theatre (a classical thrust stage),
the Bob Hope Theatre (a proscenium theatre), the Margo Jones Theatre (a black
box theatre), Caruth Auditorium (which includes a 51-stop, 3,681-pipe Fisk organ),
the Charles S. Sharp Performing Arts Studio, the O’Donnell Lecture/Recital Hall
and several smaller performance spaces, as well as classrooms, studios and
rehearsal areas. The Doolin Gallery in the Owen Arts Center and the Pollock
Gallery, housed in the Hughes-Trigg Student Center, are the art exhibition spaces of
the Division of Art. Student work is exhibited and critiqued in the Doolin Gallery.
Exhibitions organized in the Pollock Gallery provide students, faculty, staff and the
community with opportunities to experience a thoughtful and wide array of
exhibitions representing diverse artists, time periods and cultures.

The Meadows Museum exhibits one of the finest and most comprehensive
collections of Spanish art outside of Spain, including works of such masters as
El Greco, Velazquez, Ribera, Montafies, Murillo, Goya, Sorolla, Picasso, Gris, Mir6
and Tépies. The Elizabeth Meadows Sculpture Collection includes important works
by such modern sculptors as Rodin, Maillol, Lipschitz, Henry Moore, Marini,
Giacometti, Noguchi, David Smith and Claes Oldenburg.

The Umphrey Lee Center serves as home to several of the communication arts
areas. A journalism complex, including a television studio, computer labs and
editing suites, opened in 2002.

The four-story Jake and Nancy Hamon Arts Library is adjacent to the Owen Arts
Center and houses all arts library collections, a slide library, an audio/visual center
and the Center for Instructional Technology in the Arts. The G. William Jones Film
and Video Collection, a part of the library’s holdings, is housed in the Greer Garson
Theatre’s 3,800-square-foot refrigerated storage vault, with screening rooms also in
the building.

Meadows Schools of the Arts and the Liberal Arts Education

All first-year undergraduates spend at least one year in Dedman College before
transferring officially to Meadows. Students are assigned an academic adviser in
Dedman College based on their intended majors. Arts students have advisers who
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specialize in those disciplines. In the first year, students combine liberal arts
courses with the introductory course requirements of their intended major. After
transferring into Meadows, normally in the sophomore year, students continue to
combine courses in the major with general education requirements. Meadows
considers the General Education Curriculum to be an important part of the
education of its students.

Meadows Divisions

Meadows consists of 10 undergraduate and graduate divisions. Each is outlined in
detail in individual sections of this publication. They are as follows:

Temerlin Advertising Institute Communication Studies
for Education and Research Dance

Art Film and Media Arts

Art History Journalism

Arts Management and Arts Music

Entrepreneurship Theatre

Programs of Study

Bachelor of Arts Bachelor of Fine Arts (continued)
Advertising Theatre
Art Bachelor of Music
Art History Music Composition
Communication Studies Music Education (includes
Film and Media Arts Texas teacher certification)
Interdisciplinary Studies in the Arts Music Performance
Journalism Music Therapy (approved by
Music American Music Therapy
Bachelor of Fine Arts Association; leads to eligibility
Art to sit for Music Therapy Board
Dance Performance Certification exam)

Academic Minors

University students may complete a minor in various divisions within Meadows
School of the Arts. The minor will be noted on the student’s transcript. Interested
students should contact the office of the academic dean of their school of record for
procedures concerning minor declaration.

The minors are as follows:

Advertising Fashion Media

Art Film and Media Arts

Art History History of the Visual and

Arts Entrepreneurship Performing Arts

Arts Management Intermedia Theory and Practice
Communication Studies Journalism

Creative Computing Music

Dance Performance Photography
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ADMISSION

Various divisions in Meadows School of the Arts have special admissions criteria
such as auditions, portfolio reviews and specified coursework. Admissions criteria
pertinent to each instructional unit are stated in the section of this publication
devoted to that unit.

Admission Procedures

Prospective students interested in undergraduate degrees in Meadows School of the
Arts apply for undergraduate admission to SMU as first-year students or transfer
students through the SMU Division of Enrollment Services, Office of Under-
graduate Admission, PO Box 750181, Dallas TX 75275-0181. Application deadlines
and information on performing and visual arts consideration are in the Admission
to the University section in the front of this catalog.

Admission as an SMU Interschool Transfer Student

First-year premajor students enter Dedman College and then transfer to Meadows
School of the Arts when they complete requirements for the major declaration. A
student transferring from Dedman College (or other schools of the University) must
secure a Student Change of Degree Program form from the office of the academic
dean of the student’s current school to present to the Undergraduate Academic
Services Office of Meadows School of the Arts.

Students must have completed a minimum of 24 term hours of study with a
minimum cumulative GPA of 2.000. Students in various divisions also must receive
formal recognition for suitable scholarly or creative ability, and talent in the
performing arts. Art students must submit a portfolio (12 images) to www.smu.
slideroom.com halfway through their second term of art study for admission to
study for the B.F.A. or B.A. degree. Based upon that portfolio and review of
transcript courses, they will be considered for degree status. Art history students
are strongly encouraged to contact the chair of the Art History Division for a
conference. Advertising, communication studies, film and media arts, and
journalism students must successfully complete the prerequisite subset of courses
with the appropriate GPA to be admitted to their degree programs. Advertising
students must additionally complete a written on-site application to the program. It
should be noted that all students in dance, music and theatre will have auditioned/
interviewed prior to entering SMU.

Admission as an External Transfer Student

Students applying for admission to Meadows School of the Arts by transfer from
another accredited educational institution should request a transfer application
from the Division of Enrollment Services. Transfer applicants who have completed
30 transferable hours with a GPA of 2.700 or better are often successful in gaining
admission to the University. Once admitted, a transfer student must be prepared to
earn at least 60 hours of credit through enrollment at SMU. That is, 60 hours of
credit must be earned in SMU courses or SMU-approved international programs.

Transfer credit is not given for correspondence courses or for work completed at
a nonaccredited school. Only grades of C- or better in comparable courses are
transferable to SMU.


http://www.smu.slideroom.com/
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Transfer into Meadows School of the Arts is not automatic. Consideration is also
given to creative or scholarly potential for the program to be undertaken and to
particular talent in performing areas. Admissions criteria pertinent to each
instructional unit also must be satisfied.

Readmission

Students should contact the Division of Enrollment Services, Office of Under-
graduate Admission regarding readmission. A student who has been readmitted
after an absence of more than three years will be expected to meet all current
requirements for graduation. Dance, music or theatre students may also be
required to re-audition. Official transcripts from each college or university attended
since last enrolled at SMU must also be forwarded to the Division of Enrollment
Services. If five years have lapsed since the last term of enrollment at SMU, official
transcripts from each college or university attended prior to SMU must also be
forwarded to the Division of Enrollment Services. All data is due no later than the
last business day prior to the first day of classes of the term of reentry. More
detailed information is in the Admission to the University, Readmission of Students
section of this catalog.

Undergraduate Student Financial Aid

For many SMU students, scholarships and other aid make the cost of attending a
distinguished university no more, and often less, taxing on their families’ financial
resources than attending a public university. More than 75 percent of SMU students
receive some type of financial aid. More information is available in the Student
Financial Aid section of this catalog or through the Division of Enrollment Services,
Office of Financial Aid: www.smu.edu/financial aid; 214-768-3417.

SMU has a generous program of merit scholarships, grants, loans and part-time
jobs to recognize academic achievement and talent in specific fields and to meet
financial need.

Meadows Undergraduate Artistic Scholarships

The divisions and centers comprising Meadows School of the Arts annually award
scholarships for outstanding achievement in a particular discipline. Candidacy for
scholarship considerations may require an audition, portfolio review and/or
interview. No student with ability should hesitate to apply to SMU and Meadows
because of financial need.

For information regarding artistic scholarships, students should contact the
director of Financial Aid and Scholarships, Meadows School of the Arts, Southern
Methodist University, PO Box 750356, Dallas TX 75275-0356; 214-768-3314.

To receive primary consideration for all SMU merit scholarships and other aid,
students should comply with the following schedule:

By January 15
e Complete the SMU Application for Admission.
e Submit the Free Application for Federal Student Aid at www.fafsa.ed.govand
the CSS/Financial Aid Profile at www.collegeboard.org.

By March 1
e Complete auditions and/or interviews.
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DEGREE REQUIREMENTS

Requirements for Graduation

Students who are candidates for a degree in Meadows School of the Arts must
submit a formal application for graduation to the Undergraduate Academic Services
Office by the end of the first week of class for December and May graduation, and
by the second day of summer school for August graduation. In addition to the
requirements for general education and the major, candidates for graduation must
also fulfill the following requirements:

1. Credits

a. A minimum total of 122 term credit hours (125 for art majors seeking the
Bachelor of Fine Arts, 123 for dance and theatre majors, and 124 or 125 for
music majors seeking the Bachelor of Music). No more than two term credit
hours from the Wellness category of the General Education Curriculum may
count toward degree completion.

b. Each student with a major in Meadows School of the Arts will complete, as a
cocurricular requirement, at least three term credit hours of coursework
within Meadows but outside the division in which he or she is a major.

2. Grades

a. A minimum cumulative GPA of 2.000 on all attempted SMU work and a
minimum 2.000 GPA in the major area of study.

b. A maximum of 12 term credit hours at the student’s election with a grade of
P (Pass).

3. Credit Requirements:
a. A minimum total of 60 term credit hours through enrollment at SMU.
b. A maximum of 30 term credit hours of transfer work after matriculation.

A degree from Meadows School of the Arts is awarded by the faculty only in
recognition of developed abilities, demonstrated knowledge of the student’s
particular field of study and the capacity to express an understanding of the art
medium. Merely passing all courses is not necessarily sufficient.

Requirements for the Major

Candidates for undergraduate degrees must complete the requirements for an
academic major in one of the divisions in Meadows. Students usually declare a
major at the end of the first year. Students may major in more than one program
within Meadows or combine a major in Meadows with one in a different school. All
coursework counting toward a major must be taken for a letter grade, except for
those courses that are routinely designated as pass/fail. To change majors or to
declare a second major, students must process appropriate forms in the Under-
graduate Academic Services Office.

General Education Requirements

The general education requirements of the University must be met by all under-
graduate students, regardless of degree program or major. All courses used to meet
general education requirements must be taken for a letter grade. Questions
concerning general education requirements may be directed to the Undergraduate
Academic Services Office.
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Double Majors

A student who wishes to double major (majors in two departmental areas or in two
schools) must satisfy the requirements of each department or school.

Graduation Honors

There are three classes of graduation Latin honors: summa cum laude, magna cum
laude and cum laude. Eligibility for graduation honors will be based upon a
student’s total academic program. All academic work attempted at other colleges or
universities that is equivalent to SMU work will be included in the calculation of the
GPA. For students who have transferred to SMU or who have transferred course-
work following matriculation at SMU, two GPAs will be calculated: that for all work
attempted and that for work completed through enrollment at SMU. Latin honors
will be based on the lower of the two averages.

Commencement Activities Prior to Completion
of Degree Requirements

Participation in May graduation activities is allowed to students who are within six
hours of completing graduation requirements and are enrolled to complete the
required work during the summer following graduation activities. Students who
meet the above requirements may petition to participate in commencement
activities.
PROGRAMS OF STUDY IN MEADOWS*
Advertising
Temerlin Advertising Institute for Education and Research

Professor Patricia Alvey, Distinguished Chair and Director

Professors: Steve Edwards, Alice Kendrick, Carrie La Ferle. Assistant Professors: Glenn
Griffin, Yeo Jung Kim, Hye Jin Yoon. Lecturers: Brice Campbell, Dev Gupta, Cheryl Men-
denhall. Adjunct Lecturers: Belinda Baldwin, Bill Brunt, Karen Dougherty, David Hadeler,
Nathan Huey, Christopher Owens, Michael Sullivan, Carl Thompson, Michael Tuggle.

The Temerlin Advertising Institute was endowed by the Dallas advertising
community through a pledge to augment scholarships, faculty salaries and public
programs that enrich student learning and practical experience in advertising.
Established in 2001, it is the nation’s only endowed advertising institute. It enjoys a
strong relationship with the industry, as it is situated in a top media and advertising
market — the Dallas/Fort Worth Metroplex. DFW is the nation’s seventh largest
television and media market and the headquarters for major advertising agencies,
national and global corporations, large U.S. media corporations, public relations
firms, and film production companies. This location affords access to professionals
of the highest caliber who serve as class clients, guest lecturers, executives-in-
residence, adjunct faculty and internship sponsors. Students have access to high-
profile internships at national and global agencies as well as client and media
corporations. All undergraduate students admitted to the institute work toward a
B.A. degree in advertising. In addition, students may wish to focus their elective
studies to form a media emphasis or they may apply, after their first term at the
institute, for admission into the creative program. Students wishing to pursue a

* COMM courses will be listed as CCPA courses in Access.SMU until spring 2012. CTV courses
will be listed as FILM courses in Access.SMU beginning in spring 2012.
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Master’s degree in advertising may apply to the graduate program. Additional
information is available in the Meadows School of the Arts graduate catalog or

online at temerlin.smu.edu/graduate.
Admission Requirements

For students wishing to pursue either a B.A. in advertising or a minor in advertising
at SMU, admission into the Temerlin Advertising Institute is a two-step process.

STEP ONE: Students must complete a minimum of 30 hours in good academic
standing (cumulative GPA of 2.500) before they can apply for a major or minor
in advertising. Advertising major or minor candidates must also complete the
following four required subset courses with a minimum cumulative GPA of 3.000:
STAT 1301, ENGL 1301, ENGL 1302 and ADV 2374. (STAT 2301 or STAT 2331 may
replace STAT 1301. No other exceptions will be granted.) Students transferring
from other universities must have completed equivalent courses and obtained the
equivalent cumulative GPA in those courses before they can progress to Step Two.

STEP TWO: Advertising major or minor candidates who have fulfilled Step One
also must complete a written on-site application that examines grammar, spelling,
punctuation, critical thinking and writing skills. The application process is offered
once each fall, spring and summer term prior to the preregistration period.
Students who are not admitted during an application process may reapply during
the next application period. Dates, times and location are posted online at
temerlin.smu.edu.

Bachelor of Arts in Advertising

The Temerlin Advertising Institute offers a general advertising curriculum. The
general advertising program prepares students for careers in several areas of the
profession, including advertising agencies and corporate and retail advertising
departments. Graduates are also prepared for careers in major media outlets such
as newspapers, magazines, television, radio and interactive media. If students want
to target their studies toward a particular area, they may choose to focus their
elective courses to form a media emphasis, or they may apply for admission into the
creative program if they wish to become advertising writers or art directors.
Attendance is required on the first day of classes or a student may be dropped from
the class.

SMU advertising students receive a broad-based liberal arts degree with approx-
imately 70 percent of their coursework taken outside the Temerlin Advertising
Institute. All SMU advertising students are required to take a core of advertising
courses that includes creative, research, ethics, media planning, marketing
principles of advertising and advertising campaigns. In addition, advertising majors
are required to complete eight hours of foreign language coursework, and all majors
must declare and complete a second major or a minor of their choosing. Because
SMU is in the center of a dynamic top 10 U.S. advertising market, many students
participate in internships for course credit. Thirty-six hours of advertising and
communication courses are required for a major in advertising.

Requirements Credit Hours
General Education Curriculum 41
Required Advertising Courses: 21

ADV 2374 Survey of Advertising
ADV 2375 Advertising Ethics


http://temerlin.smu.edu/graduate
http://temerlin.smu.edu/
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Requirements (continued) Credit Hours

ADV 3362 Marketing Principles of Advertising
or MKTG 3340 Fundamentals of Marketing
ADV 3376 Advertising Media
ADV 3385 Introduction to Creativity
ADV 3393 Advertising Research
ADV 4399 Advertising Campaigns
General Advertising Electives (choose two): 6
ADV 3391 Production for Noncreative Track
ADV 4317 Consumer Behavior
ADV 4318 Interactive Advertising
ADV 4351 Interactive Advertising Design
ADV 4365 Social Media Marketing
ADV 4375 Contemporary Advertising Issues
ADV 4381 Advertising Sales Management
ADV 4382 Integrated Marketing Communication
ADV 4125, 4225, 4325 Advertising Internship
Specialized Advertising Electives (choose one): 3
ADV 4362 Advertising Account Management
ADV 4374 International Advertising
ADV 4376 Advanced Advertising Media
ADV 4393 Advertising Account Planning
Communication Electives: 6
Communication electives include any advertising, communication
studies, film and media arts, or journalism course. For a list of
suggested communication electives, students should consult the
TAI Student Handbook, available online at temerlin.smu.edu.
Foreign Language (two terms of the same language): 8
Statistics (STAT 1301, STAT 2301, or STAT 2331)
Meadows Elective:
Meadows electives include any art, art history, dance, music, or
theatre course. For a list of suggested Meadows electives, students
should consult the TAI Student Handbook (temerlin.smu.edu.
Second Major or Minor Choice 31—40

w w

Total Hours 122

Media Emphasis

Working in conjunction with their academic advisers, students may opt to focus
their studies on the media buying, planning and selling process. In addition to the
required advertising courses, students selecting this course of study would also take
three of the following: ADV 4318, 4325 (in a media-related position), 4365, 4376
and 4381.

Creative Program

overview. The Temerlin Advertising Institute’s creative program prepares students
for careers in art direction or copywriting. Admission to the program is selective
and based upon a faculty panel’s evaluation of an application used to assess a
student’s creative ability and potential. This screening process improves the quality
of the experience each student receives in creative courses and helps ensure that the
quality of work produced by students is of the highest caliber and competitive by
industry standards.
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Creative program applications are collected at the end of every fall, spring and
summer term. Most students’ first opportunity to apply is near the end of their
ADV 3385 course. Any student who is not admitted to the creative program on a
first attempt may reapply during a subsequent application process.

Creative Program Application. The application requires students to submit two
samples of creative work as evidence of their capabilities: one that demonstrates
facility to solve a specific problem and another that permits a longitudinal
examination of creative thinking ability:

PartI: The Big Question — Each term, members of the creative program faculty
will confer and propose a question that applicants are challenged to answer.
The question is open to broad interpretation and responses may be crafted
using words, images or a combination of both. Applicants must observe sub-
mission guidelines but are otherwise free to propose the most unique, intelli-
gent and imaginative answers possible.

Part II: Idea Blog — Over the course of a term, all ADV 3385 students are re-
quired to maintain and submit a blog documenting their ideas and insights on
a variety of topics, both assigned and voluntary. The blog conforms to certain
parameters as a class assignment, but is designed to offer students the oppor-
tunity to document and showcase their identities as independent thinkers.

Student Progress. Students admitted to the creative program are required to
produce work that meets artistic standards in order to continue taking courses in
the program, consistent with Meadows School of the Arts policy. This evaluation is
made by the creative program faculty, who regularly consult with industry
professionals for each creative program student. Students who fail to meet artistic
standards will discontinue coursework in the creative program and have the option
to continue pursuing their general advertising degree.

Requirements Credit Hours
General Education Curriculum 41
Required Advertising Courses: 30

ADV 2374 Survey of Advertising
ADV 2375 Advertising Ethics
ADV 3362 Marketing Principles of Advertising
or MKTG 3340 Fundamentals of Marketing
ADV 3376 Advertising Media
ADV 3385 Introduction to Creativity
ADV 3390 Creative Production
(concurrent enrollment in ADV 3395 required)
ADV 3393 Advertising Research
ADV 3395 Concepting
(concurrent enrollment in ADV 3390 required)
ADV 4385 Portfolio
ADV 4399 Advertising Campaigns
Communication/Meadows (Advertising Creative)
Electives (choose three): 9
ADV 4354 Copywriting Seminar
or ADV 4355 Art Direction Seminar
ADV 4395 Advanced Portfolio
Communication electives include any advertising, communication
studies, film and media arts, or journalism course. Meadows electives
include any art, art history, dance, music, or theatre course. For a
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Requirements (continued) Credit Hours

list of suggested Meadows electives, students should consult the TA
Student Handbook, available online at temerlin.smu.edu. Creative
program students are strongly encouraged to take ADV 4354 or 4355
and ADV 4395 to satisfy the communication elective (three credits)
and Meadows elective (three credits). A student who fails to meet the
creative program’s artistic standards (or discontinues work in the
creative program for any reason) prior to taking these courses should
select from other communication or Meadows electives as needed to
complete the general advertising degree requirements.

Foreign Language (two terms of the same language) 8
Statistics (STAT 1301, 2301, or 2331) 3
Second Major or Minor Choice 31—40

Total Hours 122

Minor in Advertising

Admission to the minor is contingent upon available space. In addition, for
students wishing to pursue a minor in advertising, admission is a two-part process.
See the Admission Requirements section of this catalog. The minor in advertising
offers the student a cogent overview of the social, economic, legal and marketing
environments in which advertising functions. Courses offered in the minor are
designed to satisfy the needs of the consumer of advertising messages, as well as
those of a per-son who might choose advertising as a valuable adjunct to another
career choice.

Requirements Credit Hours

Required Advertising Courses: 12
ADV 2374 Survey of Advertising
ADV 2375 Advertising Ethics
ADV 3385 Introduction to Creativity
ADV 3362 Marketing Principles of Advertising
or MKTG 3340 Fundamentals of Marketing
Advertising Elective (choose one): 3
ADV 4382 Integrated Marketing Communication
ADV 4317 Consumer Behavior
Electives (choose three): 9
ANTH 3346 Culture and Diversity in American Life
ARHS 1303 Introduction to Western Art I
ARHS 1304 Introduction to Western Art II
ENGL 2311 Poetry
ENGL 2314 Doing Things With Poems
PSYC 2319 Social Psychology

Total Hours 24

The Courses (ADV)

2374. Survey of Advertising. Introductory course for majors and nonmajors; surveys the
field of advertising and studies how it fits into society. Topics include history, law, ethics, social
dynamics, economic implications, as well as the advertising campaign planning process. The
process of advertising is examined from the perspectives of art, business and science. Required
for all majors and minors.
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2375. Advertising Ethics. Students will gain a broad overview of the issues that relate to the
ethical practice of advertising and marketing communications. In-depth exploration of ethical
topics will be accomplished through directed reading assignments, class/small-group
discussions, guest speakers and independent research. Required for all majors and minors.
Prerequisite: ADV 2374. Restricted to advertising majors and minors.

3362. Marketing Principles of Advertising. Students learn the basic principles of consumer
marketing and the role of advertising in the marketing mix. The marketing and advertising
strategy and planning processes are emphasized through case studies in which students
develop advertising answers to marketing problems and opportunities. Prerequisite: ADV
2374. Restricted to advertising majors and minors.

3376. Advertising Media. Principles covered are those essential to media planners, buyers
and sellers. Includes media audience analysis, media vehicle comparisons and budgeting.
Students master the elements of media plans used in major advertising agencies. Prerequisite:
ADV 2374. Restricted to advertising majors.

3385. Introduction to Creativity. A survey of the theoretical, practical and ethical issues
associated with creative thinking. Examines both individual and organizational strategies for
promoting creativity, and the creative thinker’s role in shaping the culture. Also highlights the
intellectual connections between the scholarship in creativity and advertising industry
practice. Students who complete this course may apply for admission to the Temerlin
Advertising Institute’s creative program. Students must earn a B or better in ADV 3385 to be
eligible for admission to the creative program. Prerequisite: ADV 2374. Restricted to
advertising majors and minors.

3390. Creative Production. Students learn the basic principles of advertising design and
production in tandem with the use of industry-standard hardware and software programs,
including the Adobe Creative Suite. Prerequisites: ADV 2374 and 3385. Concurrent enrollment
in ADV 3395 required. Restricted to advertising majors.

3391. Creative Production for Noncreative Track. Students learn the basic principles of
advertising design and production in tandem with the use of industry-standard hardware and
software programs, including the Adobe Creative Suite.

3393. Advertising Research. The proper role of research in advertising planning is the focus.
Students are exposed to a variety of research methods, sources and issues. Primary and
secondary research projects are designed, executed, analyzed and presented by students.
Prerequisite: ADV 2374. Restricted to advertising majors.

3395. Concepting. A workshop for developing ideation skills and helping students self-
identify as art directors or writers. Students acquire techniques and develop personal
discipline inherent to the generation of novel, sophisticated creative work based on a solid
concept — the distinctive, guiding idea that drives campaign messages. Assignments are
evaluated in group critiques and each student completes a final portfolio by term’s end.
Prerequisites: ADV 2374 and 3385. Concurrent enrollment in ADV 3390 required. Restricted
to advertising majors. Departmental consent required.

4125, 4225, 4325, Advertising Internship. Off-campus opportunity for students to apply
principles learned in various advertising courses in a professional setting. Students may be
placed for the fall, spring or summer terms. Through weekly, midterm and final reports, the
completion of an essay and the satisfactory accomplishment of 50, 100 or 150 hours of work, a
student may earn one, two or three academic credit hours, respectively. Only three total credit
hours may be earned through internships. Prerequisites: ADV 2374, 3362, 3376, 3385, 3393
and junior or senior standing. (MKTG 3340 may replace ADV 3362. No other exceptions will
be granted). Restricted to advertising majors. Departmental consent required.

4196 (CTV 4101). TV Ad Concepting. Working in small groups, students create advertising
concepts and develop them into viable 30- or 60-second television commercials for an
assigned client. Students enrolled in this course are expected to take ADV 4297 the following
term. May be repeated for credit in subsequent years. Prerequisites: ADV 2374, ADV 3385 and
ADV 3395. Instructor consent required.

4297 (CTV 4201). TV Ad Production. Students plan, shoot and postproduce television
commercials based on concepts created in ADV/CTV 4196 for ultimate exhibition and/or
submission to national competitions. May be repeated for credit in subsequent years.
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Prerequisites: ADV 4196 (completed during the same academic year), ADV 2374, 3385 and
3395. Instructor consent required.

4317. Consumer Behavior. Draws upon the disciplines of psychology, social psychology,
sociology, anthropology, economics, marketing and communications to explore the consumer
decision-making process. Includes theories of motivation, attitudes, beliefs and learning, with
a direct application to advertising. Prerequisite: ADV 2374.

4318. Interactive Advertising. This course focuses on the concepts, technologies, strategies
and skills necessary in developing and maintaining various forms of interactive advertising.
This course will cover aspects of several interactive media such as websites, banner ads and
rich media. Prerequisite: ADV 2374. Restricted to advertising majors.

4351. Interactive Advertising Design. This course focuses on the concepts, technologies
and skills necessary for designing, developing and maintaining various forms of interactive
Web environments. This is more than justan HTML class. It is an investigation into design for
interactive and strategic messaging. Students will learn how to use high-end software such as
Dreamweaver and Flash applications to accomplish their design tasks. Prerequisites: ADV
2374, 3390. (ADV 3391 may replace ADV 3390. No other exceptions will be granted.)
Restricted to advertising majors.

4354, Copywriting Studio. An intensive exploration of the writer’s craft across a variety of
literary genres. Students will gain an understanding of the power of words and the distinctive
voices in poetry and prose, with implications for strategic advertising copywriting. Pre-
requisites: ADV 2374, 3385 and 3390. Restricted to advertising majors. Departmental con-
sent required.

4355. Art Direction Studio. Building upon the prerequisite course ADV 3390 Creative
Production, students apply the fundamentals of advertising layout and design with the goal of
preparing material for professional use. This course is intended for creative program majors
choosing art direction careers. Prerequisites: ADV 2374, 3385 and 3390. Restricted to
advertising majors. Departmental consent required.

4362. Advertising Account Management. This course enables students to understand what
makes advertising agency account managers, or account executives, successful. The personal
and performance qualities that characterize successful account managers will be examined.
Coursework will include assigned reading, problem-solving exercises, lectures and discussions
of advertising industry situations. Prerequisites: ADV 2374 and 3362. (MKTG 3340 may
replace ADV 3362. No other exceptions will be granted.) Restricted to advertising majors.

4365. Social Media Marketing. This course explores the game-changing nature of social
media and its impact on traditional advertising. Topics include word-of-mouth marketing,
social networks, wikis, multimedia sharing sites, bookmarking sites, and virtual worlds that
allow people to interact with each other and share information about products and brands.
Prerequisite: ADV 2374. Restricted to advertising majors.

4374. International Advertising. Students examine the principles, trends and impact of
advertising in a global environment. The focus will be on how the cultural, political, economic,
legal and social environments impact advertising decisions across global markets. Pre-
requisites: ADV 2374, 2375 and 3362. (MKTG 3340 may replace ADV 3362. No other
exceptions will be granted). Restricted to advertising majors.

4375. Contemporary Advertising Issues. Focuses on topics that are important to present-
day advertising. Emphasis might vary from term to term in topic areas including, but not
limited to, creative, media, research, management, international and mass communications
theory and culture. Prerequisites: ADV 2374, 3376, 3385, 3393 and senior standing. Restricted
to advertising majors.

4376. Advanced Advertising Media. Applies concepts learned in ADV 3376 to more
sophisticated applications of media planning and buying. Particular emphasis will be placed
upon the role of technology in media decision-making. Students will plan, execute and verify
media purchases to maximize the client’s dollars and to justify allocations across and within
media choices. Prerequisites: ADV 2374 and 3376. Restricted to advertising majors.

4381. Advertising Sales Management. Focuses on the role of the media in the advertising

mix and those who sell media time and space. Examines the establishment of rate cards, sales
forecasting, budgeting, building client lists, reading circulation and listenership/viewership
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data, understanding discounting procedures, and perfecting negotiations and presentation
skills. Prerequisites: ADV 2374, 3362, 3376, 3393 and senior standing. (MKTG 3340 may
replace ADV 3362. No other exceptions will be granted). Restricted to advertising majors.

4382. Integrated Marketing Communication. This course introduces students to the
concept of coordinating traditional advertising with a variety of alternative consumer contact
points to produce communications campaigns that fulfill marketing and organizational goals
with maximum clarity and impact. In addition to advertising, students will learn to formulate
strategies and use tools in the fields of sales promotion, public relations, direct marketing,
interactive and mobile media, viral marketing, and other evolving elements of the marketing
communication mix. Students will gain an understanding of planning and implementing
integrated marketing communication plans from the perspective of advertising agencies and
businesses as well as nonprofit organizations. Prerequisite: ADV 2374.

4385. Portfolio. A workshop course devoted to the continued development and professional-
level execution of an advertising portfolio reflecting mastery of strategic and conceptual
thinking. Work is prepared and evaluated to satisfy the highest industry standards for
placement. Portfolios are reviewed by a jury of creative professionals at an end-of-term
critique. Prerequisites: ADV 2374, 3385, 3390 and 3395. Restricted to advertising majors.
Departmental consent required.

4393. Advertising Account Planning. The research-based and consumer-centered approach
to strategic development of advertising known as account planning is the focus of this course.
Students will review both qualitative and quantitative research practices used in advertising, as
well as the planning techniques used by account planners. Course activities will include the
creation of strategic briefs, primary research among consumers, and reports that contribute to
both creative and media elements of an advertising campaign. Prerequisites: ADV 2374 and
3393. Restricted to advertising majors.

4395. Advanced Portfolio. Building on the ADV 4385 Portfolio course, students continue
development of an advertising portfolio. Special focus is given to the development of
nontraditional and alternative media strategies. Students are also required to develop self-
promotional materials to complement the portfolio. Portfolios are reviewed by a jury of
creative professionals at an end-of-term critique. Prerequisites: ADV 2374, 3385, 3390, 3395
and 4385. Restricted to advertising majors. Departmental consent required.

4397 (CTV 4301). TV Ad Concept and Production. Working in small groups, students
create advertising concepts for an assigned client and plan, shoot and postproduce 30-second
television commercials for ultimate exhibition and/or submission to national competitions.
May be repeated for credit in subsequent years. Prerequisites: ADV 2374, 3385 and 3395.
Instructor consent required.

4399. Advertising Campaigns. Integrating the major advertising principles, students
develop and present an advertising campaign, including research, strategy, creative execution,
a media plan and presentation of the campaign to a client. Prerequisites: ADV 2374, 3362,
3376, 3385 and 3393. (MKTG 3340 may replace ADV 3362. No other exceptions will be
granted). Additional prerequisites for creative program students: ADV 3390 and 3395.
Restricted to advertising majors.

5110, 5210, 5310. Directed Study. This is an independent study under the direction and
supervision of a full-time faculty member. A directed study is a close collaboration between the
professor and an advanced student who conducts a rigorous project that goes beyond the
experience available in course offerings. The student must secure written permission from the
instructor and return a completed Directed Studies Approval Form to the Temerlin Advertising
Institute office before the start of the term. Prerequisites: Junior standing. Restricted to
advertising majors. Instructor and departmental consent required.

5113. Advertising Professional Development. This course is designed to guide graduating
seniors from the classroom to the work force and will encompass all aspects of the job search.
It will include resume and cover letter development, interview practice, networking through a
“sphere of influence” and sourcing positions in the field of advertising. Prerequisites: Junior
standing. Restricted to advertising majors.

5301, 5302, 5303, 5304. Topics in Advertising. Focuses on special topics in advertising
such as timely, evolving, ethical and/or international issues immediately relevant to the
advertising industry. Prerequisites: ADV 2374. Restricted to advertising majors.
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Art

Professor Michael Corris, Division Chair

Professors: Michael Corris, Barnaby Fitzgerald, Bill Komodore, Laurence Scholder, James
Sullivan, Philip Van Keuren (Director, Pollock Gallery), Mary Vernon. Associate Professors:
Debora Hunter, Noah Simblist. Senior Lecturer: Charles DeBus.

The study and practice of art offers a unique experience for the exercise of
imaginative freedom, the opportunity for the independent organization of work,
and the promise of self-knowledge and personal satisfaction. Contemporary art is
also increasingly a source of knowledge about the world and an active agent in the
transformation of social life. The Division of Art embraces these values in its art
courses leading to the B.A., B.F.A. and M.F.A. degrees.

At the heart of the student’s experience is the acquisition of skills, concepts and
strategies relevant to an expanded notion of studio culture in contemporary art.
Students are encouraged to explore and develop art in a challenging environment
that rewards experimentation and risk-taking. The Division of Art offers a program
of study that prepares students for the successful continuation of professional
practice as an artist, the pursuit of graduate study in art or the application of visual
art to other fields of study.

The program is marked by its wide range of supporting resources: studio courses
that offer grounding in techniques and concepts; courses in the critical and
historical study of art; well-equipped workshops, galleries and exhibition areas that
offer ample opportunities for the public presentation of student work; and a lively
series of lectures and seminars by distinguished contemporary practitioners, critics
and curators. Small class size coupled with an interdisciplinary approach that takes
full advantage of the setting within a distinguished school of the arts of a major
university offers an educational experience that few, if any, specialist colleges of art
can match. More information is available at www.meadows.smu.edu/art.

Instructional Facilities

The tree-lined SMU campus offers a beautiful setting for learning. Unlike many
universities in major cities, SMU guarantees housing for all four years of under-
graduate study and also provides graduate accommodations if desired. Facilities for
the study of art include well-lighted studios, individual workspaces and excellent
equipment to support all media taught, as well as individual experimentation.
Facilities span both new and traditional approaches to studio art, including digitally
based studios for photography, video, computer-generated imaging, 3-D imaging
and rapid prototyping (3-D printing), and physical computing (microcontrollers/
Arduino boards and sensors). Art students work as broadly and as experimentally
as they wish within an environment of open artistic exchange, surrounded by artists
in dance, music, theatre, film and communications. Additional facilities comprise a
variety of spaces for the installation of art work, including the Pollock Gallery — the
art exhibition space of the Division of Art located in Hughes-Trigg Student Center.
The Pollock Gallery provides students, faculty, staff and the surrounding communi-
ty with opportunities to experience a wide and thought-provoking array of
exhibitions representing diverse artists, time periods and cultures, as well as the
B.F.A. and M.F.A. qualifying exhibitions. The Meadows School and SMU offer
excellent library and technological resources, including the Hamon Arts Library
(incorporating the Meadows computer center), the Center of Creative Computation
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(an interdisciplinary research center open to all Meadows’ undergraduate and
graduate students), as well as specific facilities within the Division of Art.

The division runs an extensive visiting artist program, ranging from visiting
artist lectures and workshops to the Meadows Distinguished Visiting Professor.
Through this program, distinguished artists, critics and curators are brought to
campus regularly throughout the year to teach, lecture and conduct upper-level
undergraduate and graduate critiques.

The division also runs two special programs of importance to graduate and
undergraduate students: the New York Colloquium (a winter interterm program in
New York) and SMU-in-Taos, a summer and fall program at SMU’s campus near
Taos, New Mexico. During the New York Colloquium, students visit a range of
museums, galleries, artists’ studios and other venues appropriate to the develop-
ment of their critical and professional studies in art. The program at Fort Burgwin,
Taos, offers coursework as well as independent and directed study each summer in
a wide range of studio and external exhibition projects. The Meadows School and
the University offer a range of programs for study abroad during all phases of study.

The Dallas-Fort Worth area has a large artistic community with rich and varied
resources. These include many internationally and nationally significant museums
and contemporary exhibition spaces: the Dallas Museum of Art, SMU’s newly
designed Meadows Museum, the Nasher Sculpture Center, the Dallas Contempo-
rary, the Crow Collection of Asian Art, the Latino Cultural Center of Dallas, the
McKinney Avenue Contemporary, the Arlington Museum, the Kimbell Museum, the
Fort Worth Museum of Modern Art and the Amon Carter Museum. There are also
vibrant, artist-run alternative and cooperative galleries, and a growing commercial
gallery system.

Admission and Financial Aid

Students wishing to pursue the B.A. or B.F.A. degrees must submit a portfolio for
admission to the degree program and the first-year ASAG Foundations course
leading to the major. After completion of the first term of Foundations study (or six
hours of basics for the B.A.), students may then make a final portfolio submission
to either degree program. All students submitting portfolios and admitted to the
first-year ASAG Foundations course are considered for artistic scholarships based
on merit as they enter the University. The deadline for incoming portfolios to be
reviewed for scholarships is February 15 of every year for scholarships beginning in
the fall term, and December 1 for early admission candidates. Portfolios must be
submitted through the online SlideRoom digital portfolio system (www.smu.
slideroom.com) for full consideration. A portfolio guide to help the student in
preparing the portfolio of images is available through the Division of Art and on the
division website. In addition, each fall the Division of Art hosts a portfolio day for
prospective students when faculty critique and discuss student work in an open
review.

Students wishing to transfer to the B.A. or B.F.A. degree program from another
university must be accepted by portfolio review for admission to study. For more
information, students should contact the Division of Art.

Financial aid from the Division of Art for entering and continuing students is
based upon artist accomplishment. Continuing scholarships are reviewed through
portfolio submissions each year, as well as satisfactory progress toward the degree.
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To receive an award for artistic merit, students must submit either a Free Applica-
tion for Federal Student Aid (www.fafsa.ed.gov) or a waiver, and a College Scholar-
ship Service/Financial Aid Profile (www.collegeboard.com).

Programs of Study

The Division of Art offers two undergraduate degrees — the B.F.A. in studio art and
the B.A. in art — and minors in art, creative computing (details in the Interdiscipli-
nary Programs section) and photography. Students must apply for admission by
portfolio to the B.F.A. or B.A. degrees after the completion of one or two terms of
Foundations study.

Bachelor of Fine Arts in Art

The B.F.A. degree prepares students to become professional artists, engage in
professions in the arts or continue studies at the graduate level. The division offers
instruction in an integrated studio environment in the following media: painting,
drawing, sculpture, printmaking, photography, video, ceramics and digital/hybrid
media. Cross-disciplinary interaction is encouraged at every level. First-year
students intending to major in art should take ASAG Foundations: Drawing and
Design in the fall and spring terms as the beginning of their B.F.A. studies. To earn
a B.F.A. (125 hours), the student is required to take a minimum of 66 hours in the
Division of Art and nine to 12 hours in the Division of Art History. All majors in art
are strongly encouraged to enroll in the May term or summer term study of art
at SMU-in-Taos in Fort Burgwin, New Mexico, in the May or summer after
declaring their major.

Because the total number of hours required to satisfy the General Education
Curriculum requirements and the major requirements exceeds 122 term hours,
students in the B.F.A. degree program of the Division of Art are exempt from three
hours of Perspectives and an additional three hours taken from either Perspectives
or Cultural Formations.

Credit Hours
1. General Education Curriculum 35
2. Required Art Courses: 78

The B.F.A. curriculum is divided into eight stages or areas:
Foundations Drawing/Design (for art majors only) (12 hours):
ASAG 1300, 1304 Foundations I and II
ASAG 1601 Foundations IIT
Departmental Distribution (12 hours):
ASDR 2300 Introduction to Studio: Drawing II plus
Three courses (9 hours) at the 2000 level from the
following areas:

Ceramics Photography (1300 level)
Digital/Hybrid Media Printmaking
Painting Sculpture

Major Concentration (24 hours):

Includes ASXX 4315 Junior Independent Tutorial. The concen-
tration should be chosen by the sixth term of study. Courses for

the supporting studies must be approved by the division adviser
or the student’s primary area adviser.
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(continued) Credit Hours

Primary Studies
Five courses (15 hours) in a single subject area at the 3000 level
or above, including ASXX 4315 Junior Independent Tutorial in
the primary area (usually taken in the seventh term). Primary
studies areas: ceramics, digital/hybrid media, drawing, painting,
photography, printmaking, or sculpture.
Supporting Studies
Three courses (9 hours) that support the student’s primary
studies: one may be at the 2000 level; two should be at the
3000 level or above. These may be within the Division of Art or
from another division or school, provided they support the
studio production of the student’s primary studies (i.e., not art
history, history or critical studies).
ASAG 3381 Critical Issues (3 hours, fall term only)
A seminar for art majors in their second or third year
of studies.
ASAG 4300 or 4301 Senior Seminar (3 hours)
Usually offered in the spring and taken in the final term
of study.
ASAG 5315 B.F.A. Thesis Project in Art (3 hours)
Includes the B.F.A. Qualifying Exhibition.
Departmental Electives in Art (9 hours)
Art History and New York Colloquium (12 hours):
Two courses (6 hours) from ARHS 1303, 1304, 1305,
1306, 1308
Two courses (6 hours) chosen from among the following:
Any 20th- or 21st-century art history course or
ASAG 3350, 5350 Art Colloquium — New York or
Any art history course at the 3000 level or above
3. Meadows Elective/Corequirement 3
4. Free Electives 9

Total Hours 125

Bachelor of Arts in Art

The B.A. in art is designed to offer students a degree in art that allows time for
significant study in another discipline as well. This makes room for double majors
and extensive study in the humanities, sciences or other degree programs. The B.A.
degree gives students with varied interests in university study a sound footing in
the visual, tactile and conceptual capabilities; historical and cultural knowledge;
and theoretical and analytical basis for making art. Students may choose from a
number of media areas within the division: painting, drawing, sculpture, printmak-
ing, photography, ceramics and digital/hybrid media.

Students may choose the B.A. degree in art upon the completion of six of the
12 hours of Foundations studies, adding one 1300-level course in art to complete
their Foundations courses. Alternatively, they may begin the B.A. degree by taking
ASDR 1300, ASSC 1300 and one other 1300-level course in art. The degree program
requires foreign language, art history, a concentration in a single visual art
discipline, the common educational experience and 24 hours of electives. Students
are strongly advised to minor in the humanities or sciences.
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Credit Hours
1. General Education Curriculum 41
2. Art Courses: 36

Basic Studies (9 hours):
ASAG 1300, 1304 Foundations I and II plus one additional
1300-level Art Division course or
ASDR 1300 Introduction to Studio: Drawing I and
ASSC 1300 Introduction to Studio: Sculpture I plus
one additional 1300-level Art Division course
Departmental Distribution (15 hours):
ASDR 2300 Introduction to Studio: Drawing II plus
Four courses (12 hours) at the 2000 level from the
following areas:

Ceramics Photography (1300 level)
Digital/Hybrid Media Printmaking
Painting Sculpture

Major Concentration (12 hours):

Four courses in a single area, all at 3000, 4000, and

5000 levels

3. Art History and New York Colloquium: 12

Two courses (6 hours) from ARHS 1303, 1304, 1305, 1306, 1308
Two courses (6 hours) chosen from among the following:

Any 20th- or 21st-century art history course

or ASAG 3350, 5350 Art Colloquium — New York
or any art history course at the 3000 level or above

4. Foreign Language 4
5. Meadows Elective 3
6. Electives 26

Total Hours 122

B.F.A./M.1.T. Track in Digital Game Development

The Guildhall at SMU provides an in-depth Master’s degree and graduate certificate
in digital game development tailored to students who wish to become actively
involved in the game development industry as game designers or programmers. In
conjunction with The Guildhall, the Division of Art offers a B.F.A. degree in studio
art that coordinates with the art creation and level design tracks in game develop-
ment in the Master’s degree program at The Guildhall. This program provides the
breadth and rigor of a B.F.A. degree while simultaneously providing an in-depth
investigation of digital game development fundamentals through the Master of
Interactive Technology degree program at The Guildhall at SMU.

The B.F.A./M.L.T. program is designed to

e Give students significant studio art training as the basis for graduate-level
study in art creation or level design at The Guildhall at SMU.

e Provide an undergraduate study structure for high school students interested
in art creation or level design for digital games with a clear curriculum to
prepare them for specialized graduate study.

e Develop the visual, tactile and conceptual capabilities; historical understand-
ing; and theoretical basis common to the B.F.A. curriculum and necessary for
successful work within digital games and simulation.
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The student who participates in this program spends 3%/2 years at the Meadows
School and his/her last term at The Guildhall at SMU taking the first two modules
of Guildhall courses, completing the B.F.A. and beginning the M.I.T. The student is
completely immersed in The Guildhall program during this period. With three
additional terms and one summer term, completing the remaining seven modules
of courses, the student will complete the M.I.T. degree. A student who successfully
completes the B.F.A./M.LT. in game development will be able to obtain B.F.A. and
Master’s degrees within a six-year period.

Minor in Art

The minor in art is designed to give a coherent structure to a brief but serious
investigation of studio art. Through a series of courses that become more challeng-
ing as the student progresses, the student should grow to understand the formation
of visual imagery and gain confidence in studio practice. The minor is designed for
students who wish to incorporate more intensive visual studio training with studies
in other areas, such as art history or advertising, or for those who want a basic
directed studio curriculum.

Requirements for the Minor Credit Hours

1. Foundations Requirement: 6
ASDR 1300 Introduction to Studio: Drawing I
ASSC 1300 Introduction to Studio: Sculpture I
or ASCE 1300 Introduction to Studio: Ceramics I
2. Introductory Art: 9
Choose any three of the following, leading toward work at
the 3300 level in at least one discipline:
ASCE 2300 Ceramics
ASDR 2300 Introduction to Studio: Drawing IT
ASIM 1300 Creative Computation I
ASPH 1300 Basics of Photography
ASPR 2320 Printmaking: Beginning Intaglio
or ASPR 2321 Printmaking: Beginning Woodcut
ASPT 1300 or ASPT 2300 Introduction to Studio: Painting I or IT
ASSC 2300 Introduction to Studio: Sculpture IT
3. One additional course at the 3300 level 3

Total Hours 18

Minor in Photography

Students completing 18 hours in photographic study can expect to obtain a
sophisticated understanding of the photographically derived image and the
technical and creative skills necessary for its production. Classes offered by the
Photography Program, which is part of the Division of Art, integrate the technical
aspects of the medium with the aesthetic concerns traditional to the fine arts.
Through the use of photography, students learn to think and express themselves
visually. A minor in photography prepares one for further work in fine arts or
commercial photography and other areas where knowledge of photography is
helpful. Beyond vocational applications, a minor in photography creates a firm
foundation for future creative development.
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Requirements for the Minor Credit Hours
1. ASPH 1300 Basics of Photography 3
2. Two of the three following courses: 6

ASPH 2300 Black-and-White Photography I
ASPH 2302 Color Photography
ASPH 2304 Digital Tools
3. One of the following: 3
ARHS 3367 History of Photography I
ARHS 3355 History of Photography II
Approved substitution
4. Additional coursework in ASPH at the 3000 level or above 6

Total Hours 18

The Courses

Studio courses generally require six hours per week of in-class exercises and critical
discussion. Students should enroll with a firm commitment to regular attendance
and should expect out-of-class work of four to six hours per week, per class, in
addition to in-class studio exercises.

Departmental Codes and Course Fees

In enrolling for courses in art, it is necessary that the course number be preceded by
the appropriate subject code prefix for credit to be properly recorded. All courses at
the 2300 level and above have prerequisite coursework required. All directed
studies courses require instructor approval before enrollment.
All courses in studio art, except lectures and seminars, have a laboratory fee of $30
per term hour, which is collected by the cashier at the time of enrollment.
Foundations (ASAG)

A yearlong Foundations course for art majors or those students seeking an
intensive study of the visual arts. Each course explores contemporary assumptions
and practices regarding the making of art and addresses the significance of
tradition in the making of art. The Foundations curriculum consists of a two-term
sequence of courses designed to give students intensive training in studio practice,
exposure to a range of materials and methods, and an introduction to the theoreti-
cal issues of contemporary studio art. Students must enroll for fall term first (ASAG
1300, 1304), followed by spring term (ASAG 1601). Each course is 10 class hours
per week. Students must be art majors or pre-art majors, or have departmental
permission, to enroll. Each term is team-taught.

1300. Foundations I: Introduction to Studio Practice. (fall term only) For students
seeking an intensive study of the visual arts, the course focuses on the development of ideas
within the studio, primarily through drawing, but also through parallel investigation of three-
dimensional work and other media. Students take an idea through a sequence of specific
assignments and projects, examine it in multiple ways to articulate its connections and visual
and imaginative possibilities, and question the assumptions under which artists work. By
moving from drawing to sculpture to design in two or three dimensions, and exploring diverse
media, the students and faculty stretch their conceptions of art’s way of working. Note: Must
be taken concurrently with ASAG 1304.

1304. Foundations II: Introduction to Materials. This class is an integral part of the first-
term Foundations course for art majors (B.F.A. or B.A.) or for those students seeking an
intensive study of the visual arts. Topics include theory and design in two and three dimen-
sions. Practicum (lab) sections are required with enrollment in ASAG 1300 and ASAG 1304.
Note: Must be taken concurrently with ASAG 1300.
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1601. Foundations III. (spring term) The continuation of Foundations I and II, with more
intensive investigation of the specific media and ideas in studio art, usually through investiga-
tions of two to three areas of practice under individual faculty members. Topics vary term to
term. Ten class hours/week. Prerequisites: ASAG 1300 and 1304.

Art, General Studio (ASAG)

2305, 3305, 4305. Art, Word, and Image in Contemporary Art. Contemporary artists
create meaningful and expressive art through the combination of images and text. Here,
students explore the enormous potential of artwork that demands to be read as much as seen.
Students develop unconventional forms of art and language in order to understand how the
experience of visual art has been changed irrevocably by the fabric of the city, digital media,
and global communications networks. The course investigates the recent history of language
in art to inform students’ creation of works of art in contexts that exist independently of the
art gallery or studio, such as social media, print on demand, and interventions in the public
sphere. Prerequisite: One 1300-level studio art course.

3310, 4310, 5310. Studio Workshop. An intensive investigation in arts by students engaged
in independent work, group collaboration and analytical study. Prerequisite: 15 credit hours in
art or permission of instructor.

3315, 4315, 5315. Special Studies in Art. Intermediate to advanced research in a variety of
areas that support studio practice, including contemporary developments in criticism and
theory, approaches to media, and social and community context or specific geographic or
cultural contexts. Focused seminar discussion, research and studio projects, or travel-based
study. May be counted toward the Junior Seminar with approval of adviser and chair.

3320, 3620. International and Cross-Cultural Study in Studio Art. (spring term only)
Introduces artists to studio, performance critical and historical study within an international
or cross-cultural context. This is done through field, workshop or independent studies, either
within or as an alternative to traditional study-abroad programs. This course supports both
short-term and extended studies of a particular national or regional culture through
workshops or apprenticeships with local artists, the study of objects and traditions within
their cultural environment, or more formal study within a local institution, with an emphasis
on the relationship between artistic practice and geo-cultural context. Prerequisite: Permis-
sion of instructor.

3340, 4340. Gallery Practicum. A hands-on course in gallery techniques: installation,
lighting, publications, gallery management, protection and transportation of works of art,
working with curators, planning, design, and analysis of the aesthetics of exhibitions. Taught
in a professional gallery setting, the course requires an extensive commitment of time.
Prerequisite: 15 credit hours in art or permission of instructor.

3350, 5350. Art Colloquium - New York. Involves intensive analysis, discussion and
writing concerning works of art in museum collections and exhibitions, and in alternative
exhibition spaces. The class studies the philosophical as well as the practical to define and
understand the nature of the art society produces and values. The colloquium meets in New
York City for two weeks in January. Prerequisite: Permission of instructor.

3381. Critical Issues. (spring term only) A seminar for art majors in their second or third
year of studies, this course investigates topics in current critical theory in the arts as well as
the historical context of their development. Readings are taken from philosophy, literary
criticism, art theory, and art criticism.

4300. Senior Seminar in Art. (spring term only) For senior art majors. Discussion and
exploration of issues facing artists today, including theoretical discussion as well as topics
relevant to professional life in the visual arts.

5001. B.F.A. Qualifying Exhibition. (for students who entered prior to fall 2010) Participa-
tion in the qualifying exhibition is required for all candidates for the degree of B.F.A. in art.

5100, 5200, 5300. Internship in Studio Art. Students work in internship positions that
relate to their individual studio studies, including internships in teaching, in galleries, as
assistants to established artists or with businesses in the arts. Students should sign up for one,
two or three credit hours for internships of five, 10 or 15 hours per week respectively, under the
supervision of individual faculty who will supervise and evaluate the internship. Prerequisite:
Must be approved by departmental chair.
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5301. Color and the Visual Image. Color systems of Munsell, Itten, Photoshop palettes, etc.
are studied in the light of contemporary neurobiology and the capabilities of media. Klee,
Albers, Matisse and other masters of color focus the course on color modes. Prerequisite:
24 credit hours in art or permission of instructor.

5315. B.F.A. Thesis Project/B.F.A. Qualifying Exhibition. Directed studio project that
synthesizes work in the concentration for the B.F.A. Qualifying Exhibition. Taken in the final
term of study. Prerequisite: Departmental permission.

Ceramics (ASCE)

1300. Introduction to Studio: Ceramics I. Intended for nonmajors. An introduction to and
exploration of the expressive characteristics of clay through the investigation of various hand-
building and wheel-thrown techniques. Explores traditional and contemporary approaches to
the material. Studio work involves clay-making, kiln loading and other processes associated
with both low-fire (earthenware) and high-fire (stoneware) ceramics. Emphasis is on the
analysis of sculptural and utilitarian form, control of the material and critical judgment.

2300. Introduction to Studio: Ceramics II. An introduction to and exploration of the
expressive characteristics of clay through the investigation of various hand-building and
wheel-thrown techniques. Explores traditional and contemporary approaches to the material.
Studio work involves clay-making, kiln loading and other processes associated with both low-
fire (earthenware) and high-fire (stoneware) ceramics. Emphasis is on the analysis of
sculptural and utilitarian form, control of the material and critical judgment. Prerequisites:
ASAG 1300 and 1304, or ASSC 1300, or permission of instructor.

3300, 3301. Intermediate Ceramics. A more involved investigation of hand-building/
wheel-thrown processes with emphasis on researching form and surface relationships. Studio
work involves developing clay bodies, surfaces (slips, engobes and glazes), and further study of
kiln operation and design. Prerequisite: ASCE 2300 or 