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Mark N. Vamos
	Work experience-ACADEMIC

	
	William J. O’Neil Chair              Southern Methodist     2007-present

 in Business Journalism             University
and Executive in Residence
As the first holder of this endowed chair, designed and launched an innovative interdisciplinary program in conjunction with SMU’s Cox School of Business to prepare undergraduate journalism students to become top-notch business journalists in the 21st century. Create and teach new business and economics journalism courses. Also developed and teach a new magazine journalism course, a course on the business of fashion and a team-taught course in entrepreneurial journalism, as well as advanced reporting class. Bring leading national business journalism figures to campus every semester to lecture and interact with students and faculty. 
Freelance Writer                                                  2009-present

Write magazine features for local publications including D Magazine, and regularly contribute feature articles and restaurant reviews to The Dallas Morning News.
Consultant                       Pace Communications  2011-present

Serve as consultant on editorial strategy in print and on digital platforms for this custom-publishing company, working with clients including USAA, a large financial-services firm focused on the military, and the Center for Creative Leadership, a global executive-education non-profit.

Editor-in-chief                 Fast Company            2005-2007
Oversaw redesign and re-launch of this innovative business monthly (circulation 725,000); set editorial strategy and had leading role in establishing business strategy; oversaw staff of 25; made numerous media appearances and talks before civic, academic and industry groups. As Executive Editor, 2003-2005, assigned and edited 35-page feature well consisting largely of long-form narratives, profiles, and analysis, selected images and wrote language for covers;  acted as top editor for all other sections; oversaw operations of magazine’s website.
Editorial Consultant        Fortune Magazine       2002-2003

Consulted on and edited monthly section on American industry; assigned and edited feature articles, worked with magazine staff writers, photography and art departments.
Editor-in-chief               SmartMoney.com        2001-2002  
Ran all editorial operations of this National Magazine Award-winning website focused on real-time market news, investing, and personal finance. Managed staff of 34 reporters and editors delivering a daily report of feature stories and breaking news. Worked with programmers to develop imaginative ways to combine text and interactive data. As Deputy Editor, 1999-2001, ran daily operations, editing 10-12 articles per day; designed beats and editing structure and tripled editorial staff.

Senior Editor                 Newsweek                    1997-1999
Directed magazine’s coverage of business and personal finance, supervising an award-winning staff including Allan Sloan, Jane Bryant Quinn, and Robert Samuelson. Pinch-hit as editor for Nation, Foreign.
Various Positions          Business Week             1984-1997 
As senior editor (1990-1997), managed core corporate coverage, directed the Business Week/Harris Poll, and oversaw coverage of the first Gulf War. In prior positions, edited, reported and wrote for various sections. 
Adjunct Professor          New York University  2003
Taught introductory reporting and writing to undergraduates.


	
	

	Education

	
	Columbia University Graduate School of Journalism          MS 1983
Robert E. Sherwood Scholar

Yale University                                                                        BA 1976

	bibliography

	
	Book: Fast Company’s Greatest Hits: Ten Years of the Most Innovative Ideas in Business (Portfolio, 2006), editor
Newspaper articles: The Dallas Morning News. Author of several dozen articles, primarily restaurant reviews and feature articles about food. http://www.dallasnews.com/site-search/?service=search&engine=solr&search_type=site-search-basic&articleTypeFacets=news,bcVideo,gallery,recipe,cars,shopping&pageLength=10&dateFacets=1,7,30&searchString=mark+vamos
Magazine articles: D CEO Magazine. “The Biggest Little Teardown in Texas,” cover story, May/June 2009

Author/editor of hundreds of professional articles about business, economics, and finance over the course of two decades at Fast Company, Fortune, SmartMoney, Newsweek, Business Week, and The New York Times.


TEACHING RECORD
Southern Methodist University, Division of Journalism, August 2007-present

CCJN 4306 Business Journalism. Developed new course. A rigorous introduction to the world of business, economics, and financial markets combined with intensive practice in writing about these topics. Forms the journalism core of the William J. O’Neil Program in Business Journalism. (Taught 13 times through Spring 2014)
CCJN 4307 Business News Seminar. Developed new course. Builds upon the skills and insights gained in CCJN 4306. Combines close reading and analysis of business coverage with detailed exploration of how to gather and understand financial and economic information. Also, intensive practice in reporting and writing business stories. (Taught twice through Fall 2012)

CCJN 3362 Magazine Writing. Developed new course. Students study exceptional magazine feature writing (profiles, narratives, analytical pieces, etc.) and practice feature magazine reporting and writing to prepare for professional work in the industry. Writing assignments culminate in a 2,000-word feature article. (Taught 14 times through Spring 2014)

CCJN 3327 Media and the Business of Fashion. Developed new course. Designed for students joining SMU’s newly launched Fashion Media Program, this course offers a comprehensive introduction to the trillion-dollar global fashion industry. Students learn to find and tell stories about how the businesses behind the fashions—from designers to manufacturers, from marketers to retailers—succeed or fail, and how these enterprises affect their investors, customers, workers and communities. (Taught once in Spring 2014)

CCJN 5301 Media Entrepreneurship. Co-developed and team-taught new course. Students explore the entrepreneurial landscape in the changing media industry, learn about freelancing and self-employment, gain an understanding of the basics of financing and running a business, and conceive, develop and pitch an entrepreneurial journalism start-up of their own. (Taught once in Spring 2013) 

CCJN 2313 Reporting II. The Journalism Division’s advanced reporting course, in which students learn to analyze information quickly and accurately while applying critical thinking skills. Also introduces students to the basics of writing and packaging for the Web and for broadcast. (Taught once in Spring 2008)

New York University, 2003

V54.0021.06 Reporting I. NYU Journalism’s foundation reporting and writing course for undergraduates. An introduction to newsgathering and newswriting. (Taught once in Fall, 2003)

SERVICE

Division of Journalism

Chair, Search Committees, 2008-2009; 2009-2010; 2013-2014

Member, Journalism Curriculum Committee, 2009-2011

Chair, Journalism Curriculum Committee, 2011-present

Meadows School of the Arts

Member, Meadows Academic Policy Committee, 2011-present

University Service

Program coordinator, O’Neil Lecture in Business Journalism, an endowed lecture series that each semester brings a nationally prominent journalist to campus to deliver a public lecture and spend time interacting with students, faculty, alumni and members of the community. 2008-present

Professional Service

Program organizer and conference co-chair, Society of American Business Editors and Writers annual conference. Brought the premier national organization of business journalists to the SMU campus for is annual marquee event. 2011

Judge, Loeb Awards in Business Journalism, commentary category, 2007.

Chief Judge, Society of American Business Editors and Writers, giant newspaper enterprise category, 2008.

Judge, Loeb Awards in Business Journalism, feature category, 2009.

Judge, Loeb Awards in Business Journalism, books category, 2011.

Judge, American City Business Journals annual editorial awards, 2011.

Judge, Loeb Awards in Business Journalism, commentary category, 2013.

PRESENTATIONS

World Economic Forum, Davos, Switzerland. Panelist/Moderator. Presented winners of Fast Company’s annual awards for social entrepreneurship, who in turn were named the Forum’s “Social Entrepreneurs of the Year.” 2006 

World Economic Forum, Davos, Switzerland. Panelist/Moderator. Presented winners of Fast Company’s annual awards for social entrepreneurship, who in turn were named the Forum’s “Social Entrepreneurs of the Year.” 2007

Chicago Urban League. Presenter and author, “With Greed, Much Good Is Possible,” keynote address to annual luncheon; discussed the socially positive role of capitalism and free markets, and the shortcomings of corporate social responsibility as currently conceived. 2007

Maguire Energy Institute, Cox School of Business, Southern Methodist University, conference: “Conquering the Challenges Facing Energy Producers.” Presenter and author, “Poisoned Atmosphere: Media Perceptions After Deepwater Horizon.” 2010

Society of American Business Editors and Writers annual conference. Moderator and panelist, “How to Stop Whining and Figure Out How to Survive as a Journalist.” 2011

Society of American Business Editors and Writers annual conference. Moderator of panel discussion, “Who Will Pay for Journalism?” 2011

Cary M. Maguire Center for Ethics and Public Responsibility, Southern Methodist University, conference: “At Issue: Ethics, Trust and Transparency.” Moderator of panel discussion, “Tell It Like It Is: The Ethics of Financial Transparency.” 2011 

