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EDUCATION
PhD, Marketing, North Texas State University (now, University of North Texas)

MS, Marketing, Southern Illinois University-Carbondale

BS, Marketing, Southern Illinois University-Carbondale

Dissertation:
A Regional Study in the Dallas-Fort Worth, Texas Area of Proposed Mandatory



Unit Price Legislation, 1971.
Master’s
A Study of Humor and Its Implications for Advertising, 1967.

Thesis:



ACADEMIC EXPERIENCE

Southern Methodist University



Vice President for Executive Affairs, 1995-present



Associate Dean for Academic Affairs, 1988; 1990-1995



Professor of Marketing, 1979-present



Chairman of Marketing, 1982-1985; 1987-1988



Associate Dean for Academic Affairs, ad interim, 1981-1982



Associate Professor of Marketing, 1974-1979



Assistant Professor of Marketing, 1971-1974



Visiting Assistant Professor of Marketing, 1970-1971

North Texas State University



Doctoral Teaching Fellow, 1967-1970

Southern Illinois University-Carbondale



Assistant Instructor, 1966-1967



Teaching Assistant, 1965-1966

Primary teaching interests in marketing and advertising/promotion management with pedagogical focus on business projects, lectures, and cases.  Classes have worked on projects for national, regional, and local firms including American Airlines, The Wall Street Journal, Newsweek, Seagram’s Corporation, Southern Living, Texas Monthly, and Dr Pepper.  Teaching experience at undergraduate, graduate, and executive levels.  Courses taught include Fundamentals of Marketing, Marketing Management, Marketing Policy, Marketing Research, Sales Management, Personal Selling, Advertising Management, Principles of Advertising, Market Segmentation and Positioning, Consumer Behavior, Contemporary Marketing Issues, Business Communications, Marketing Practicum, Communications and Persuasion, and Marketing Communications.  Executive development seminars conducted in U.S., Mexico, and Europe.

SELECTED BUSINESS AND CONSULTING EXPERIENCE

AT&T, Advertising Effectiveness Research

Cliffs Notes, Total Quality Management

Crane Packing Company, Sales Correspondent

Dallas Police Department, Minority Recruiting Program

Department of Defense, Financial Research Intern

DFW Regional Airport, Organizational Development

Dr Pepper Company, National Marketing Audit, Sales Research

Hertz Corporation, Station Manager

Kasmir Fabrics, Sales and Consumer Research

Neiman-Marcus, Marketing and Consumer Research

North Park National Bank, Consumer and Market Research

Richardson Heights Baptist Church, General Marketing Management Consulting

Shalom Temple, Marketing Analysis

Sun Oil Company, Organizational Development Intern

TORO, Consumer Research

TRS International, General Marketing Management Consulting

University Computing Company, Marketing Research

Yamaha, Halliburton, Southwestern Bell, and Taco Bell (Expert Witness Research)

PROFESSIONAL AND HONORARY ASSOCIATIONS

Alpha Kappa Psi, professional business fraternity

American Academy of Advertising

American Marketing Association

Dallas-Fort Worth Chapter American Marketing Association

Dallas-Fort Worth Japan-America Society

Beta Gamma Sigma, honorary business fraternity

Golden Key National Honor Society

Sigma Iota Epsilon, honorary management fraternity

PUBLICATIONS

Books, Monographs, Bibliographies, Cases, Invited Articles

Barry, Thomas E. and Eugene T. Byrne (2007).  Journey Toward Prominence:  The Edwin L. Cox School of Business at SMU, 1920-2005.  Dallas: Edwin L. Cox School of Business.

Gunst, Richard F. and Thomas E. Barry (2003). “One Way to Moderate Ceiling Effects,” Quality Progress, (October), 84-86.

Barry, Thomas E. (2003). “Comparative Advertising,” in The Advertising Age Encyclopedia of Advertising, Volume I, A-E.  New York: Fitzroy Dearborn Publishers.

Barry, Thomas E. (1986).  Marketing: An Integrated Approach.  Chicago: The Dryden Press.

Barry, Thomas E. (1982).  “The Dr Pepper Company: Industrial Questionnaire Design,” Case in William G. Zikmund, et al., Cases in Marketing Research.  Chicago: The Dryden Press.

Anderson, Robert L. and Thomas E. Barry (1979).  Advertising Management: Text and Cases.  Columbus, Ohio: Merrill Publishing Company.

Barry, Thomas E. (1977).  Children’s Television Advertising: Issues, Findings and Needs.  Chicago: American Marketing Association, Monograph Series No. 8.

Barry, Thomas E., M. G. Harvey, and M. E. McGill (1976).  Marketing and the Black Consumer: An Annotated Bibliography.  Chicago: American Marketing Association, Bibliography Series No. 22.

Barry, Thomas E., M. G. Harvey, and M. E. McGill (1973).  A Study to Determine Effective Marketing Mix Strategies for Minority Entrepreneurs.  Dallas: Southern Methodist University, School of Business.

Bateman, David N. and Thomas E. Barry (eds.) (1967).  General Semantics Interest Group:  Research and Theory.  Carbondale, Illinois: Speech Association of America.

Refereed Journals

Van Auken, Stuart and Thomas E. Barry (2009).  “Assessing the Nomological Validity of a Cognitive Age Segmentation of Japanese Seniors,” Asia Pacific Journal of Marketing and Logistics, v. 21, No. 3, 315-329.

Van Auken, Stuart, Thomas E. Barry, and Richard P. Bagozzi (2006).  “A Cross-Country Construct Validation of Cognitive Age,” Journal of the Academy of Marketing Science, V. 34, No. 3, 439-455.

Brown, Tom J., Thomas E. Barry, Peter A. Dacin, and Richard F. Gunst, (2005).  “Spreading the Word: Investigating Antecedents of Consumers’ Positive Word-of-Mouth Intentions and Behaviors in a Retailing Context,” Journal of the Academy of Marketing Science, V. 33, No. 2, 123-138.  Received the Sheth Foundation Award for best article of 2005.

Barry, Thomas E. (2002).  “In Defense of the Hierarchy of Effects: A Rejoinder to Weilbacher,” Journal of Advertising Research, 42, 3 (May/June), 44-47.

Howard, Daniel J., T. E. Barry, and C. Gengler (1998).  “Distance Evaluation Effects in Advertising,” Journal of Business and Psychology, 13, 1, 85-100.

Barry, Thomas E. and Rex Thompson (1997).  “Some Intriguing Relationships in Business Teaching Evaluations,”  Journal of Education for Business, 72, 5, 303-312.

Van Auken, Stuart and Thomas E. Barry (1995).  “An Assessment of the Trait Validity of Cognitive Age Measures,” Journal of Consumer Psychology, IV, 2, 107-132.

Howard, Daniel J. and Thomas E. Barry (1994).  “The Role of Thematic Congruence Between a Mood-Inducing Event and an Advertising Product in Determining the Effects of Mood on Brand Attitudes,” Journal of Consumer Psychology, 3, 1-27.

Barry, Thomas E. (1993).  “Twenty Years of Comparative Advertising in the United States,” International Journal of Advertising, 12, 325-50.

Barry, Thomas E. (1993). “Comparative Advertising: What Have We Learned in Two Decades?,” Journal of Advertising Research 33, (March-April), 19-29 [Reprinted in LINTAS Magazin: Vergleichende Werbung, 1993; and Vierteljahreshefte für Media Planung, March 1993, Germany].

Van Auken, S., T. E. Barry, and R. L. Anderson (1993).  “Observations: Toward the Internal Validation of Cognitive Age Measures in Advertising Research,” Journal of Advertising Research 33, (May/June), 82-84.

Barry, Thomas E. and Daniel J. Howard (1990).  “A Review and Critique of the Hierarchy of Effects,” International Journal of Advertising 9, 121-135 [Reprinted in Marketing Communications Classics, Maureen Fitzgerald and David Arnott, London: Business Press, 2000].

Barry, Thomas E. (1990).  “Publication Productivity in the Three Leading U.S. Advertising Journals: Inaugural Issues through 1988,”  Journal of Advertising 19, 52-60.

Howard, Daniel J. and Thomas E. Barry (1990).  “The Evaluative Consequences of Experiencing Unexpected Favorable Events,” Journal of Marketing Research 27, 51-60.

Howard, Daniel J. and Thomas E. Barry (1988).  “The Prevalence of Question Use in Print Advertising Headline Strategies,”  Journal of Advertising Research, 28 (August-September), 18-25.

Barry, Thomas E. (1987).  “The Development of the Hierarchy of Effects: An Historical Perspective,” Current Issues and Research in Advertising 1987, 10, 251-295.

Barry, Thomas E., R. L. Peterson, and W. B. Todd (1987). “The Role of Account Planning in the Future of Advertising Agency Research,” Journal of Advertising Research, 27 (February/March), 15-21.

Zukos, Helen M. and Thomas E. Barry (1987).  “The Status of Marketing in the Health Care Industry,” Journal of Hospital Marketing, 1 (Spring/Summer), 25-44.

Gilly, Mary C. and Thomas E. Barry (1986). “Segmenting the Women’s Market: A Comparison of Work-Related Segmentation Schemes,” Current Issues and Research in Advertising, 1986, 9, 149-170.

Barry, Thomas E., M. C. Gilly, and L. Doran (1985).  “Advertising to Women with Different Career Orientations,” Journal of Advertising Research, 25 (April/May), 26-35.

Barry, Thomas E. and Richard F. Gunst (1982).  “Children’s Advertising: The Differential Impact of Appeal Strategy,” Current Issues and Research in Advertising 1982, 5, 113-125.

Dubinsky, Alan J. and Thomas E. Barry (1982).  “An Examination of Contemporary Sales Management Practices,” Industrial Marketing Management, 11, 131-141.

Hansen, Richard W. and Thomas E. Barry (1981).  “An Experiment in Real Estate Advertising,” Journal of Advertising Research, 21 (June), 53-57.

Kerin, Roger A. and Thomas E. Barry (1981).  “The CEO Spokesperson in Consumer Advertising: An Experimental Investigation,” Current Issues and Research in Advertising 1981, 4, 135-147.

Dubinsky, Alan J., T. E. Barry, and R. A. Kerin (1981).  “The Sales Advertising Interface in Promotion Planning,” Journal of Advertising, 10, 35-41.

Vandell, Kerry D., T. E. Barry, J. D. Starlin, and P. Seib (1980). “The Arts and the Local Economy: The Impact of Pompeii A.D. 79,” Curator, 22 (December), 199-215.

Barry, Thomas E. (1980). “A Framework for Ascertaining Deception in Children’s Advertising,” Journal of Advertising, 9 (Winter), 11-18.

Sobol, Marion G. and Thomas E. Barry (1980). “Positioning for Profits: Menu Boards at Bonanza International,” Interfaces, 10 (February), 55-60.

Barry, Thomas E. and Richard W. Hansen (1979). “Telephone Usage and Direct Mail Copy,” Journal of Advertising Research, 7 (December), 35-39 Reprinted in “Practical Sales Management” (Swedish Translation).

Barry, Thomas E. (1978). “Children’s Television Advertising: Attitudes and Opinions of Elementary School Guidance Counselors,” Journal of Advertising, 7 (Fall), 9-16.

Barry, Thomas E. and Anees A. Sheikh (1977).  “Race as a Dimension in Children’s TV Advertising: The Need for More Research,” Journal of Advertising, 6 (Summer), 5-10.

Barry, T. E. and L. M. Wooton (1977).  “Forecasting Consumer Values,” European Journal of Marketing, 11, 499-507.

Harvey, Michael G. and Thomas E. Barry (1976). “Mass Media and Adolescent Minority Consumers: An Experiment in Effectiveness,” Journal of the Academy of Marketing Science, 4 (Fall), 682-693.

Barry, T. E., R. W. Hansen, M. E. McGill, and H. H. Reed (1976).  “Marketing Applications of Transactional Analysis: Some Empirical Support for Advertising,” Journal of Advertising, 5 (Summer), 16-21, 24.

Anderson, Robert L., T. E. Barry, and B. P. Johnson (1975). “Return on Advertising: Another Approach,” Journal of the Academy of Marketing Science, 3 (Fall), 383-395.

Barry, Thomas E. and Roger L. Tremblay (1975). “Comparative Advertising: Perspectives and Issues,” Journal of Advertising, 4 (October), 15-20.

Barry, Thomas E. and Michael G. Harvey (1974). “Marketing to Heterogeneous Black Consumers,” California Management Review, 17 (Winter), 50-57.

Barry, Thomas E. and Richard W. Hansen (1973). “How Race Affects Children’s TV Commercials,” Journal of Advertising Research, 13 (October), 63-67.

Barry, Thomas E. (1971). “Retailing and Consumerism in the 1970’s,” Business Studies, University of North Texas, 9 (Fall), 25-31.

Caruth, Donald L. and Thomas E. Barry (1969). “The Black Consumer,” Western Advertising (September 2).

Refereed Proceedings

Van Auken, Stuart and Thomas E. Barry (2004).  “A Segmentation of College-Educated Japanese Seniors Using Cognitive Age.”  AMA Winter Educators’ Conference (February), abstract.

Gilly, Mary C., W. L. Cron, and T. E. Barry (1982). “The Expectations Performance Comparison Process: An Investigation of Expectation Types,” Consumer Satisfaction/Dissatisfaction Conference (October), 10-16.

Barry, Thomas E., M. C. Gilly, and W. R. Schucany (1982). “Students as Consumers: Predicting Satisfaction,” American Marketing Association (August), 109-112.

Kerin, R. A., T. E. Barry, A. J. Dubinsky, and M. G. Harvey (1981). “Offer of Results and Mail Survey Response from a Commercial Population: A Test of Gouldner’s Norm of Reciprocity,” American Institute of Decision Sciences (November).

Barry, Thomas E. and Alan J. Dubinsky (1981). “Teaching Evaluations in Tenure/Promotion Decisions: A Word of Caution,” American Marketing Association (August), 457-460.

Barry, Thomas E. and Marvin A. Jolson (1980). “Matching Course Assignments and Teacher Types,” American Marketing Association (August).

Barry, Thomas E. (1979). “Children’s Reactions to Experimental Advertising Appeals for a Snack Bar: An Analysis of Race, Sex and Age,” American Academy of Advertising (April).

Barry, Thomas E. (1978). “The Effect of modified Disclaimer on Inner-city vs. Suburban Children,” American Marketing Association (August), 337-340.

Barry, Thomas E. (1978). “Educating Consumers on Nutritional Information: The Snack Food Case,” American Academy of Advertising (April), 142-145.

Van Auken, Stuart and Thomas E. Barry (1977). “Personality and Innovative Adoption Behavior: The Mazda Experience,” Southern Marketing Association (Fall).

Jolson, Marvin A. and Thomas E. Barry (1977). “Faculty Attitudes Toward Monitoring of Marketing Classes,” American Marketing Association (August), 375-379.

Barry, Thomas E. (1977). “Children’s Television Advertising: Feedback from an Untapped Segment,” American Academy of Advertising (April), 150-154.

Barry, Thomas E., M. G. Harvey, and R. A. Kerin (1976). “Marketing Practicum: Career Exposure for Students,” American Marketing Association (August).

Van Auken, Stuart and Thomas E. Barry (1976). “Benefit Segmentation: The Retail Application,” American Academy of Advertising (April), 49-50.

Barry, Thomas E. and N. Frederic Crandall (1975). “A Proposal for an Experience-Based Career Management Course,” Southern Academy of Management (November).

Barry, Thomas E. and William J. Lundstrom (1975). “The Effect of Classroom Teaching Styles of Student Performance and Evaluation,” Southern Marketing Association (November).

Anderson, Robert L. and Thomas E. Barry (1975). “Social Character: Its Relationship to Management Level and Preference for Advertising Appeals,” Southern Marketing Association (November).

Barry, Thomas E. (1975). “Tests vs. Term Papers: Some Empirical Results and Implications,” American Marketing Association (August), 679-683.

Barry, Thomas E., William Bergman and Rebecca A. Holder (1975). “Toward an Advertising Internship Model,” American Academy of Advertising (April), 94-96.

Barry, Thomas E., J. L. Tarter, and R. L. Tremblay (1975). “The Interpersonal Dynamics of Advertising: A Course Proposal,” American Academy of Advertising (April), 36-37.

Van Auken, Stuart and Thomas E. Barry (1975). “On the Efficacy of Reverse Segmentation Through Personality,” American Academy of Advertising (April), 115-116.

Barry, Thomas E., E. T. Byrne, and M. E. McGill (1975). “Some Theoretical and Operational Considerations in the Design of Experiential Learning Structures,” Southwest Academy of Management (March).

Barry, Thomas E. and Rebecca A. Holder (1974). “A Study of Black and White Segregated Audiences’ Reactions to All Black and All White TV Commercials,” Southern Marketing Association, (November).

Barry, Thomas E. and Robert L. Anderson (1974). “Advertising Education: A Real World Client/Competitive Model,” American Academy of Advertising (April).

Barry, Thomas E., M. G. Harvey, and R. W. Hansen (1973). “Tri-Ethnic Consumer Attitudes Toward Minority Entrepreneurs,” Southern Marketing Association (Fall).

Published Reviews

Consumer Behavior: Concepts and Strategies by Berkman and Gilson, Journal of Marketing Research (August 1978).

The Advertising Agency Business by Herbert S. Gardner, Jr., Journal of Advertising (Winter 1978).

Essentials of Media Planning by Barban, Cristol and Kopec, Journal of Marketing (July 1977).

Promotional Strategy by Engel, Wales and Warshaw, Journal of Marketing (February 1976).

The Blue Streak by Fairfax M. Cone, Journal of Advertising (Summer 1976).

OTHER PROFESSIONAL ACTIVITIES

Manuscript Reviews

Reviewer, Journal of Current Issues and Research in Advertising, 1979-present.

Editorial Board for Journal of Interactive Advertising, 1999-2011.

Editorial Board for Marketing Abstracts, Journal of Marketing, 1977-1984.

Editorial Review Board, Journal of Advertising, 1991-2006 (reviewer since 1975);

Senior Advisory Board, 2006-present.
Editorial Advisory Committee, Health Marketing Quarterly, Journal of Hospital Marketing, Journal of Professional Services Marketing, 1991-2000.

Editorial Board, Journal of International Business Research, 1993-1994.

Occasional Reviewer, Journal of Academy of Marketing Science, Journal of Marketing Services, Journal of Media Economics, American Marketing Association, and American Academy of Advertising.

External Faculty Reviews

Review of Professor Joe Welch for Tenure, University of North Texas, 1985

Review of Professor Tim Sweeney for Full Professor, St. Bonaventure, 1990

Review of Professor Spencer Tinkham for Full Professor, University of Georgia, 1994, 1996

Review of Girish Punj for Full Professor, University of Connecticut, 2003

Review of Marla Royne Stafford for Full Professor, University of Memphis, 2003

Selected Unpublished Presentations

“A Century of Building at SMU,” Presentation to SMU Alumni Board, Dallas, Texas (April 9, 2010).

“Strategic and Master Planning at SMU,” Presentation to Development and External Affairs Retreat Attendees, Dallas, Texas (January 23, 2009).

“Centennial Master Plan:  1997-2015,” Presentation to SMU Planned Giving Council, Dallas, Texas (November 13, 2008).

“SMU’s Centennial Master Plan,” Presentation to Creative Real Estate Solutions, Dallas, Texas (October 10, 2005).

“SMU’s Master Plan for the Centennial,” Presentation to New York City Alumni Group, New York City, NY (November 15, 2002).

“The Future of Advertising Research,” Presentation to the American Academy of Advertising, Jacksonville, Florida (March 22, 2002).

“Strategic Planning at SMU,” Presentation to the Executive Board of the SMU Alumni Association, Dallas, Texas (September 11, 2000).

“Brand Equity and Loyalty at Consumer Centric Companies,”  Presentation to Women’s Financial Series, Dallas, Texas (February 17, 2000).

“The SMU Master Plan: Toward the Next Century,” Presentation to: Young Alumni Leadership Donors, Dallas, Texas (March 24, 1999); San Antonio Chapter of SMU Alumni, San Antonio, Texas (February 11, 1999); Student Affairs Staff, Dallas, Texas (September 16, 1998); SMU Libraries Executive Board, Dallas, Texas (May 6, 1998); Retired Faculty of SMU, Dallas, Texas (April 15, 1998); Southern Methodist University Staff Association, Dallas, Texas (October 15, 1997); Planned Giving Group, Dallas, Texas (October 1, 1997); DFW Cox School of Business Alumni, Dallas, Texas (September 15, 1997); 21st Century Group, Dallas, Texas (September 8, 1997); Fort Worth Chapter of SMU Alumni, Fort Worth, Texas (July 24, 1997); D.C. Chapter of SMU Alumni, Washington, D.C. (May 21, 1997).

“Issues in Loyalty for Bank Marketers,” Presentation to Assembly of Bank Directors, Lanai, Hawaii (February 14, 1998).

“The Role of Outside Board of Directors,” Presentation to 100th Assembly of Bank Directors, Southwest Graduate School of Banking, San Diego, California (May 7, 1997).

“The Future of an Academic Career in Marketing,” Presentation to Marketing Faculty and Ph.D. Candidates, University of North Texas, Denton, Texas (April 11, 1997).

“The Faculty/Administrative Alliance: Keys to Success,” Presentation to AACSB EMBA National Meeting, Washington DC (October 11, 1994).

“Changing MBA Programs for the 21st Century,” Presentation to Graduate Faculty, Auburn University, Auburn, Alabama (November 13, 1992).

“Is Television Advertising Effective?,” Presentation to WFAA TV Executive Management Team, Grapevine, Texas (June 28, 1988).

“How Does Marketing Fit In Your Company?,” Presentation to Presidents’ Roundtable, Executive Committee, Dallas, Texas (July 9, 1986).

“Consumer Behavior and Industrial Advertising,” Presentation to Industrial Advertising Club, Dallas, Texas (October 1980).

“What We Know About Consumer Behavior,” Presentation to Business Roundtable, San Antonio, Texas (May 1979).

“Responsibility of Advertisers to Society,” Moderator for first of five national panels sponsored by National Council of Better Business Bureaus, Southern Methodist University, Dallas, Texas (February 7, 1978).

“Children’s Advertising: Importance of the Race Factor,” American Psychological Association, Chicago, Illinois (August 1975).

“Marketing and Small Business: A Minority Perspective,” Southwestern Marketing Association, Houston, Texas (March 1975).  All presented as an invited paper to 20th Annual Meeting of Small Business Administration, San Antonio, Texas (June 1975), with Michael G. Harvey and Michael E. McGill.

“A Replication Study: Behavioral Patterns and Media Preferences of Teenage Consumers,” Southwestern Marketing Association, Houston, Texas, (March 1975), with Robert L. Anderson.

“Mass Media and Minority Consumers: An Experiment in Effectiveness,” Southwestern Marketing Association, Dallas, Texas (March 30, 1974), with Michael G. Harvey.

“Research Contradictions and Needs in Black Marketing Mix Strategies,” Southwestern Social Science Association, Dallas, Texas (March 1973), with Michael Harvey.

“Marketing Education Through Research: One Perspective,” Southwestern Social Science Association, Dallas, Texas (April 1971).

“The Consumerists and Menswear Retailing in the Seventies,” Financial and Operations Group, Menswear Retailers of America, National Convention, Chicago, Illinois (June 1970).

Also discussant and chairman for many national and regional meetings.

HONORS AND AWARDS

Jagdish N. Sheth Award for Best Article in The Journal of the Academy of Marketing Science in 2005, May 2006

Alumni Appreciation Award, University of North Texas, 1997

Outstanding Contribution to Advertising Research, American Academy of Advertising, 1995

Golden Key National Honor Society, Honorary Membership, Southern Methodist University, 1993

Charter Member, College of Business Administration’s Alumni Hall of Fame, Southern Illinois University, 1986

Society for Advancement of Management, National Management Award, Southern Illinois University, Nominee, 1979, 1980, 1981, 1982

Nicolas Salgo Award for Teaching Excellence, 1979

Excellence in Research Award, Edwin L. Cox School of Business, 1978 (Nominee, 1976, 1977)

Outstanding SMU Professor Award, 1974, 1978, 1983

Off-Semester Research Grant, Edwin L. Cox School of Business, 1973-1983, 1986-1989

Business Applications Teaching Award, Wing Industries, 1976

Office of Minority Business Enterprise, Department of Commerce Grant, 1972

American Men and Women of Science

Outstanding Young Men of America

Who’s Who in Texas

Who’s Who in Advertising

Who’s Who Worldwide, 1992-1995

ADMINISTRATIVE/SERVICE ACTIVITIES

Edwin L. Cox School of Business

Director of BIC Search Committee, 1992 (Chairman)

TQM Squad, 1990-1995 (Head)

MBA Exchange Program Committee, 1991-1995

ELCSB Executive Board, 1988, 1990-1995, 1997-present, ex officio
Board of Directors, MBA Enterprise Corps, 1990-1995

MBA Enterprise Corps, Selection Committee, 1991

MBA Enterprise Corps, Finance Committee, 1992

MBA Enterprise Corps, Executive Committee, 1993

MBA Policy Committee, 1990-1995

BBA Policy Committee, 1990-1995

EMBA Policy Committee, 1990-1995

Director of MBA Search Committee, 1990-1991 (Chairman)

Business Leadership Center Advisory Board, 1990-91

ELCSB Planning Committee, 1988; 1990-1995

Associate Dean of Academic Affairs, 1988, 1990-1995

Graduate Curriculum Committee, 1988

Undergraduate Curriculum Committee, 1988 Faculty

Awards Committee, 1988

Student Awards Committee, 1988

Simmons Chair in Marketing Search Committee, 1986-1987, 1989 (Chairman)

President of the Faculty, 1985-1986

Academic Affairs Committee, 1985-1988

Chairman of Marketing, 1982-1985; 1987-1988

Executive Council, 1982-1988

Executive Development Committee, 1984-1985

Associate Dean ad interim, 1981-1982

Corrigan Jr. Professorship Search Committee, 1982 (Chairman)

Promotion and Tenure Committee, 1976, 1980-1982, 1989

Marketing Chair Search Committee, 1980-1981

Graduate Admissions Committee, 1978-1984

Excellence in Research Award Committee, 1979 (Chairman)

Entrepreneur of the Year Award Committee, 1979

Curriculum Task Force Committee, 1979

Executive Committee, 1997-1979 (Vice Chairman, 1977; Chairman, 1978)

Educational Affairs Committee, 1974-1977 (Chairman, 1975; Vice Chairman, 1976)

MBA Planning Committee, 1974

Student Personnel Committee, 1972-1974 (Chairman, 1972)

Research and Development Council, 1972-1976, 1988 (Chairman); 1990-1995

Faculty Advisor, Student Marketing Club, 1970-1973

Southern Methodist University

Athletics Director Search Committee Coordinator, 2012

Committee on Campus Safety for Minor Children, 2012-present (Chairman)

George W. Bush Presidential Center Oversight Committee, 2012-present (Co-Chairman)

Southeast Campus Coordinating Committee, 2010-present (Vice Chairman)

Vice President for Legal Affairs Search Committee, 2008 (Chairman)

Treasurer and Chief Investment Officer Search Committee, 2008 (Chairman)
Band Hall Oversight Committee, 2007-present (Chairman)

Vice President for Business and Finance Search Committee, 2006-2007 (Chairman)

Vice President for Student Affairs Search Committee, 2006-2007 (Chairman)

Taos Master Plan Oversight Committee, 2006-present (Chairman)

Athletic Facilities Oversight Committee, 2006-present (Chairman)

Athletic Director Search Committee, 2006 (Chairman)

East Campus Oversight Committee, 2006-present (Chairman)

Vice President for Business and Finance Search Committee, 2004-2005 (Chairman)

Space Planning Oversight Committee, 2005-2006 (Chairman)

Residence Halls Oversight Committee 2004-present (Chairman)

Drug Education Task Force, 2004 (Chairman)

Vice President for Development and External Affairs Search Committee, 2004 (Chairman)

Search Committee for Director of Institutional Access and Equity, 2003 (Chairman)

Records and Archives Management Task Force, 2002-present (Chairman)

Presidential Library Steering Committee, 2002-2008
Presidential Library Coordinating Committee, 2002-2008
Presidential Library Academic Sub-committee, 2002-2008
Presidential Library Facilities Sub-committee, 2002-2008
Moody Coliseum Oversight Committee, 2002-2006 (Chairman)

Second Engineering Building Oversight Committee, 2002-2007 (Chairman)

George W. Bush Presidential Library Taskforce, 2001 (Chairman)

Strategic Plan: 2001-2005 Task Force (Chairman)

Committee on Student Conduct Policies, 2000 (Chairman)

eBusiness Center Implementation Committee, 2000-2001

SACS Steering Committee, 1999-2001

NCAA Reaccredidation Committee, 1999-2001

Beverage Contract Committee, 2000-2001

Legacy Task Force, 1999

Blanton Student Services Building Oversight Committee, 1998 (Chairman)

Construction Project Coordination Committee, 1998-present (Chairman)

Vice President for Business and Finance Search Committee, 1998-1999 (Chairman)

Dedman Center Oversight Committee, 1998-2007 (Chairman)

Dedman Life Sciences Oversight Committee, 1997-2001 (Chairman)

Junkins Engineering Building Oversight Committee, 1997-2002 (Chairman)

Cox Executive Board, ex officio, 1997-present
Ford Stadium Oversight Committee, 1997-2000 (Chairman)

Fondren Library Center Oversight Committee, 1997-1999 (Chairman)

Meadows Museum Oversight Committee, 1997-2001 (Chairman)

Perkins Chapel Oversight Committee, 1997-2001 (Chairman)

Attrition Task Force, 1996-1999 (Chairman)

Athletic Budget Subcommittee, 1996-2006
Trustee Buildings and Grounds Committee, 1996-present (Administrator)

International Center Committee, 1996

Master Plan Committee, 1996-97 (Chairman)

Master Plan Architect Selection Committee, 1996 (Chairman)

SACS Implementation Committee, 1996

SMU Cable Channel Committee, 1996-1997 (Chairman)

SMU Head Football Coach Search Committee, 1996 (Chairman)

Student Services Building Committee, 1996 (Chairman)

President’s Executive Council, 1995-present

Pegasus Executive Committee, 1995-1998 (Chairman)

Space Management Committee, 1995-present (Chairman)

Benefits Council Subcommittee, 1995-present

Trustee, Southwest Graduate School of Banking Foundation Board, 1995-present

Audit Committee, SWGSB Foundation Board, 1995 (Chairman, 1996-2006)

Ideas for Education: The Maguire Awards Committee, 1995-1996 (Chairman)

International Studies Review Committee, 1994-1995
Provost’s Office Reorganization Task Force, 1994

Division I Advisory Committee for Rank and Tenure, 1992-1995

SMU Director of Admissions Search Committee, 1992

SMU Retention Committee, 1990-1992

SMU Reaccreditation Institutional Effectiveness Committee, 1989-1990

Academic Council of the Master of Liberal Arts Program, 1989-1990

Executive Board, Center for Quality Management and Technology, 1989-1993

SMU Admissions Committee for Marginal Applicants, 1988-1989

SMU Admissions Committee, 1988; 1990-1995

SMU Academic Affairs Committee, 1988; 1990-1995

SMU Honor Council, 1987-1988

Team Teach Beginning Aikido in SMU Wellness Program, 1986-2007
Student Center Governing Board, 1986-1988

Japan Council, 1985-1990
Cox School of Business Dean Search Committee, 1981-82

Faculty Senate, 1980-1982

All-University Judiciary Board, 1976-1979

Community

Aquatics Task Force, Dallas 2012, 1999-2001

Article for Marketing Educator on Textbook Selection, 1982

Board of Directors, Dallas Health and Science Museum, 1971-1973

Board of Directors, Dallas-Ft. Worth Chapter, American Marketing Association, 1972-1975

Board of Directors, Keystone Consolidated Inc., 1990-2005; 2008-present

Compensation Committee, 1998-2005; 2008-present

Audit Committee 1995-2005; 2008-present

Board of Directors, Kilby Foundation, 1995-2006

Board of Directors, Southwestern Graduate School of Banking Foundation, 1995-present 

Audit Committee, 1995-2005 (Chairman, 1996-2005), Marketing Committee, 2005-2006 (Chairman, 2005-2006)

Board of Directors, Valhi, Inc., 2000-present 

Audit Committee (2000-present)

Management Development and Compensation Committee, (2000-present)

Contemporary Issues Track Chairman, Southern Marketing Association, 1981

Crime Patrol Volunteer, Merriman Park Estates, 2002-2006

Dallas Business Journal Advisory Council, 1990-1992

Educational Representative, SMU, Dallas Sales & Marketing Executives, 1978

Japan-America Society, 1998-present
St. Patrick Parish Finance Board, 1996-2001, (Vice Chairman, 1999-2001)

St. Patrick Parish Usher, 1984-2003

Sam Bloom Scholarship Selection Committee, 1994-1995

Secretary, SERRA, 1979-1980

Treasurer, Dallas-Ft. Worth Chapter, American Marketing Association, 1976-1978

PERSONAL

Born in Chicago, Illinois.  Married to Kathleen Ellen Phillips.  Son, Jeff, daughter, Kelly, and Granddaughter, Audrey Layne, Grandsons, Brady Thomas and Lucas Thomas.  Activities and interests include martial arts, weight lifting, walking, biking, archery, stationary cycling, golf, and reading mystery novels.

